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Business & Management

Business-to-Business Marketing
Four-Volume Set
Edited by
Nick Ellis, University of Leicester, U.K.
Mark Tadajewski, University of Strathclyde, U.K.
Andrew Pressey, University of Lancaster, U.K.

Business-to-Business Marketing, a four-volume collection, is the only 
detailed survey of business-to-business marketing literature that captures 
the state of the discipline in its entirety. Business-to-business marketing 
is fast catching up with business-to-consumer marketing as a subject of 
study, and in recognition of its widening appeal this collection of seminal 
articles will be of interest to students, researchers and lecturers of general 
management and marketing. Some of the topics addressed will be familiar, 
such as marketing channels and relationship marketing, while others are 
likely to be more novel, like organizational purchasing, supply chains and 
industrial networks. Assembled and introduced by a team of experts in 
the field, this collection is an invaluable snapshot of the key theoretical, 
methodological, and managerial issues in this critical and expanding area. 

Hardcover: $1050.00, ISBN: 978-1-8492-0546-7
January 2011, 1720 pages

Critical Management Studies
Four-Volume Set
Edited by
Mats Alvesson, Lund University, Sweden
Hugh Willmott, Cardiff University, U.K.

Mats Alvesson and Hugh Willmott,  two of the founding fathers of modern 
critical management studies, guide the reader through the theoretical 
schools that have been seminal in the critical examination of the culture, 
subjectivity, and meanings of management studies. 

Hardcover: $1050.00, ISBN: 978-0-8570-2375-9
May 2011, 1680 pages

Complexity in Organizational Studies
Four-Volume Set
Edited by
Stig O. Johannessen, Olso University of Applied Science, Norway
Lesley Kuhn, University of Western Sydney, Australia

This four-volume set lays out the philosophical foundations, theoretical 
orientations, empirical explorations, and research surrounding the complex 
processes of organizing. The sets’ articles, celebrated for their coherence, 
differentiation, depth and originality, have been selected by renowned 
editors in the field along with the support of an international advisory board.

Hardcover: $1050.00, ISBN: 978-1-4462-0726-0
February 2012, 1664 pages
Pre-publication price: $950.00 (expires March 31, 2012)

Fundamentals of Human Resource 
Development
Four-Volume Set
Edited by
David McGuire, Queen Margaret University, Scotland
Thomas Garavan, University of Limerick, Ireland
Larry M. Dooley

Encompassing management, psychology, economics, adult education and 
more, Human Resource Development (HRD) has emerged as one of the 
most multifaceted areas of business and management in recent years. 

This collection's renowned editors reflect the multidisciplinary focus of HRD 
by structuring this four-volume set around the role of HRD on the individual, 
group, organization and society.

Hardcover: $1050.00, ISBN: 978-1-4462-0156-5
December 2011, 1671 pages
Pre-publication price: $950.00 (expires January 31, 2012)

Hospitality Management
Four-Volume Set
Edited by
Tom Baum, University of Strathclyde, U.K.

This major work looks at the evolution of the hospitality industry and 
hospitality management, with source material drawn from dedicated 
hospitality books and journals as well as from a range of complementary 
sources in allied discipline areas. The focus is predominately contemporary 
in recognition of the industry’s fast-changing environment, while the 
historical antecedents include both the origins of modern hospitality and 
of key pioneering research work in the area. These volumes acknowledge 
the internationalism of the industry and reflect how hospitality and its 
management vary across time and place.

Hardcover: $1050.00, ISBN: 978-0-8570-2776-4
August 2011, 1592 pages

Housing Economics
Five-Volume Set
Edited by
Alex Marsh, University of Bristol, U.K.
Kenneth Gibb, University of Glasgow, U.K.

Access to adequate accommodation, at an appropriate price and location, 
is central to life chances and social participation. Housing is the single 
largest investment that many households make, and housing choices 
fundamentally affect the distribution of wealth, social mobility, and 
intergenerational transfer. Recent events have demonstrated that volatility 
and instability in housing markets can have dramatic consequences for the 
wider economy, and that governments have an important role to play in 
shaping how housing markets operate. Housing Economics focuses upon 
contemporary developments and the cutting edge of research in the field as 
well as making references to classic studies. 

Hardcover: $1275.00, ISBN: 978-1-8492-0018-9
May 2011, 1976 pages

Business & Management
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Business & Management

Industrial Relations
Four-Volume Set
Edited by
Marian Baird, The University of Sydney, Australia
Rae Cooper, The University of Sydney, Australia
Bradon Ellem, The University of Sydney, Australia
Russell D. Lansbury, National President 2009

Aided by an international editorial advisory board, this collection takes 
a broad interdisciplinary approach, including the interactions between 
employers, workers, their collective organizations, and the state. Key 
concepts and foundational readings on industrial relations are covered 
by the first volume, while the second comprises readings on the principal 
actors in industrial relations. The third volume focuses on industrial relations 
processes and conflict resolution, leaving the fourth and final volume to 
deal with outcomes of the industrial relations process.

Hardcover: $1050.00, ISBN: 978-1-8492-0795-9
July 2011, 1600 pages

Leadership
Four-Volume Set
Edited by
David Collinson, University of Lancaster
Keith Grint, University of Warwick
Brad Jackson, University of Auckland

This definitive collection of articles brings together the most significant 
leadership literature in four succinct volumes. Organized into key themes, 
including topics covered, methodologies employed and geographical 
origin, these titles demonstrate how wide and vibrant the field of leadership 
has become and highlight the range of disciplinary perspectives that are 
increasingly being used to make sense of leadership dynamics.

Hardcover: $1050.00, ISBN: 978-0-8570-2144-1
April 2011, 1672 pages

New Directions in Business
Four-Volume Set
Edited by
Andy Crane, York University, Toronto, Canada
Dirk Matten, York University, Toronto, Canada

In this four-volume set, two of the leading international figures in the field 
bring together the most critical and up-to-date academic research in 
business ethics. Volume One: International Perspectives on Business Ethics, 
provides a comprehensive overview of business ethics in different parts of 
the world, while Volume Two: New Theoretical Directions, explores a wide 
variety of theories of business ethics. Volume Three: Behavioural Business 
Ethics, explores how ethical decisions get made. Volume Four: Managing 
Business Ethics, focuses on how to manage ethics in an organization.

Hardcover: $1050.00, ISBN: 978-0-8570-2988-1
March 2012, 1703 pages
Pre-publication price: $950.00 (expires April 30, 2012)

Legends in Marketing
The Legends in Marketing series captures the essence of the most 
important contributions made in the field of marketing in the past 
hundred years. It reproduces the seminal works of the legends in the 
field, supplemented by interviews of these legends as well as by the 
opinions of other scholars about their work.

This set has been edited by Jagdish N. Sheth, who is the Charles H. 
Kellstadt Professor of Marketing in the Goizueta Business School at 
Emory University. He is widely known for his scholarly contributions in 
the fields of consumer behavior, relationship marketing, competitive 
strategy and geopolitical analysis. A prolific author and recipient of 
various awards and scholarships, Professor Sheth has worked for many 
industries and companies in the US, Europe, and Asia.

Legends in Marketing:  
Naresh Malhotra
Nine-Volume Set
Edited by
Jagdish N. Sheth, Emory University

This nine-volume set is a tribute to Naresh Malhotra. 

Hardcover: $1125.00, ISBN: 978-8-1321-0517-6
October 2011, 2300 pages

Legends in Marketing:  
Shelby Hunt
Ten-Volume Set
Edited by
Jagdish N. Sheth, Emory University

This second set in the series, consisting of 10 volumes, is a tribute 
to Shelby D. Hunt. Known for his pioneering work in the application 
of theory and philosophy of science in marketing, Dr. Hunt is one of 
the most cited scholars of marketing.

Hardcover: $1125.00, ISBN: 978-8-1321-0520-6
March 2011, 2560 pages

Legends in Marketing:  
Kent Monroe
Seven-Volume Set
Edited by
Jagdish N. Sheth, Emory University

This third set in the series, consisting of seven volumes, is a tribute 
to Kent B. Monroe. Known as one of the Deans of Pricing, Professor 
Monroe is pioneer of research on the information value of price. 

Hardcover: $875.00, ISBN: 978-8-1321-0518-3
July 2011, 1792 pages
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Business & Management  |  Cultural Studies

Power
eight-Volume Set
Edited by
Stewart R. Clegg, University of Technology, Sydney, Australia
Mark Haugaard, National University of Ireland, U.K.

This eight-volume set combines Power and Organizations, which reviews 
power theory’s foundation, current status, and emerging new directions 
in organization studies, with the four-volume companion set, Power and 
Politics, which continues the study within the context of political theory. 
Together, they take stock of the burgeoning field of power theory.

Power (8-volume combined set)
Hardcover: $1800.00, ISBN: 978-1-4462-2246-1
April 2012, 3328 pages
Pre-publication price: $1500.00 (expires May 31, 2012)

Power and Organizations (4-volume set)
Hardcover: $1050.00, ISBN: 978-0-8570-2556-2
April 2012, 1664 pages
Pre-publication price: $950.00 (expires May 31, 2012)

Power and Politics (4-volume set)
Hardcover: $1050.00, ISBN: 978-0-8570-2568-5
April 2012, 1664 pages
Pre-publication price: $950.00 (expires May 31, 2012)

Organizational Health and Well-Being
Three-Volume Set
Edited by
Cary L. Cooper, University of Lancaster, U.K.

The field of work and well-being is growing at a phenomenal rate, as 
obesity, mental health, heart disease, and alcohol consumption become 
increasingly important for organizations in the public and private sector. 
This collection covers the sources and costs of workplace stress, major 
theories of organizational stress and well-being, and intervention studies in 
the field. An international advisory board identifies the best original science, 
as well as the relevant theories and recent intervention studies that reflect 
best practice for enhancing well-being at work.

Hardcover: $825.00, ISBN: 978-0-8570-2555-5
June 2011, 1256 pages

Organizational Networks
Four-Volume Set
Edited by
Martin Kilduff, University of Cambridge, U.K.
Andrew V. Shipilov, INSEAD

Drawing on the wealth of insights into organizational life accumulated 
over the past few decades, this collection addresses theoretical and 
methodological foundations, social capital, strong ties, weak ties and 
structural holes, small worlds/network structures, centrality and power, 
social networks of entrepreneurship, identity, cognition and individual 
differences in social networks, and network dynamics.

Hardcover: $1050.00, ISBN: 978-0-8570-2559-3
July 2011, 1672 pages

Public Sector Accounting
Four-Volume Set
Edited by
Rowan Jones, University of Birmingham, U.K.

Since the 1970s, a burgeoning role has emerged for public sector 
accounting in reporting many non-financial measures of government 
performance. This collection brings together literature from diverse sources 
to cover Budgeting in Volume One, Financial Accounting and Reporting 
in Volume Two, Auditing in Volume Three, and Comparative International 
Studies in Volume Four. A first introduction from the editor deals with 
governance, public money and performance measurement (covering 
Volumes One-Three), while the second looks at comparative international 
research issues (Volume Four).

Hardcover: $1050.00, ISBN: 978-0-8570-2519-7
July 2011, 1720 pages

Cultural Studies

Japanese Religions
Four-Volume Set
Edited by
Lucia Dolce, School of Oriental and African Studies, University of London, 
U.K.

This set, as a collection of representative studies on Japanese Religions, 
illustrates the diversity and complexity of the Japanese religious experience, 
past and contemporary, while at the same time offering an overview of the 
most updated research in the field. The themes selected promote avenues 
of analysis that place the religious phenomenon in its socio-historical and 
cultural context. The selection demonstrates the range of religious practices 
and the contexts in which these practices are performed, with the aim of 
counterbalancing the traditional foci on either theological (doctrinal) studies 
or ethnographic studies only. This collection affords a more comprehensive 
and accurate understanding of the nature and practice of Japanese 
religiosity. The framework in which the material is presented also offers an 
alternative to the usual chronological organization of works on Japanese 
religions, and to traditional arrangements of works on East Asian religions in 
general according to the categories of Buddhism, Confucianism, Shintoism, 
and Christianity. Although these traditional approaches are covered in the 
first volume, the set as a whole stresses the practice of religion, which 
stretches across traditions and denominations, as well as across the  
pre-modern/modern divide.

Hardcover: $1050.00, ISBN: 978-1-8492-0033-2
December 2011, 1640 pages
Pre-publication price: $950.00 (expires January 31, 2012)  
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Cultural Studies  |  Education

Popular Music
Four-Volume Set
Edited by
Chris Rojek, Brunel University, U.K.

This collection focuses on social science perspectives on popular music 
since the late 1970s, when the drift away from Musicology started. 
Musicology focuses on music as a sequence of notes and silence, rather 
than on the social, economic, cultural and political contexts in which 
popular music is produced, exchanged and consumed.  Since the 1970s, 
social scientists like Simon Frith, Larry Grossberg, Will Straw, Paul Willis, 
Andy Bennett, Keith Negus, Howard Becker, and Sarah Thornton have 
intensively examined the phenomenon of popular music from a social 
science and cultural studies perspective.  This is part of the same move in 
the social and cultural sciences that has magnified Visual Culture, Celebrity 
Culture, Television Studies, Film Studies, Media & Communication, Fashion, 
and much else as legitimate subjects for academic enquiry.  This move has 
become known as “the Cultural Turn.” This collection launches from the 
Cultural Turn, but it will also incorporate key articles from the early social 
science of pop music.  The set aims to provide researchers and libraries 
with a four volume distillation of the best that has been thought of and 
published in the academic study of popular music.

Hardcover: $1050.00, ISBN: 978-1-8492-0758-4
April 2011, 1400 pages

Education

Early Childhood Education
Four-Volume Set
Edited by
Iram Siraj-Blatchford, University of London, U.K.
Aziza Mayo, University of London, U.K.

Early years and early childhood are vibrant areas of educational practice. 
This collection, compiled by Iram Siraj-Blatchford, one of the most influential 
researchers in early years education, and Aziza Mayo, an emerging expert, 
provides an authoritative overview of early years education. Volume I looks 
at the works of the foundational thinkers in early years development. It 
then sets out the current theories about the pathways and mechanisms of 
children’s cognitive and socio-emotional development in the early years 
and how the home, community and institutional contexts impact on this 
development. Volume II investigates international research in a range 
of topics such as effective home (and ‘natural’) learning environments 
and community and other settings in the early years. Furthermore, the 
volume looks at cultural diversity within and between societies, play and 
playful pedagogies, and peer tutoring. Volume III puts forward research 
on international perspectives on unequal childhoods and how these 
inequalities can affect early childhood education. It also examines strategies 
and programs to increase the effectiveness of early childhood settings 
and how to sustain this development. The final volume considers effective 
practices of researching early years education by looking at examples 
of longitudinal studies and randomized controlled trials. It suggests 
instruments to monitor and evaluate early childhood education and effective 
application of mixed quantitative and qualitative research towards policy 
changes.

Hardcover: $1050.00, ISBN: 978-1-8492-0737-9
November 2011, 1758 pages  
Pre-publication price: $950.00 (expires December 31, 2011) 

Early Childhood Literacy
Four-Volume Set
Edited by
Kate Pahl, University of Sheffield, U.K.
Jennifer Rowsell, Brock University, Canada

Early years literacy research represents the foundation of literacy education, 
influencing the trajectory of literacy development as far as the high school 
years. This collection features key discussions and debates about the 
application of particular methods within the field, by drawing on multiple 
methodological approaches and diverse theoretical perspectives. The 
collection is organized around key headings which represent the broad 
scope of early literacy research and illustrate diverse perspectives.

Hardcover: $1050.00, ISBN: 978-0-8570-2977-5
December 2011, 1664 pages
Pre-publication price: $950.00 (expires January 31, 2012)

Literacy Teaching and Education
Four-Volume Set
Edited by
Dominic Wyse, University of Cambridge, U.K.

Improving literacy is a main priority for most of the world’s nations. The 
UNESCO Education For All (EFA) goals include the urgent priority of a 
50% improvement in literacy levels globally, and to improve the quality of 
education, especially in literacy and other life skills. According to UNESCO, 
one in five adults is still not literate and about two-thirds of illiterate adults 
are women. Literacy is essential to life-long learning, it is essential if people 
are to have full access to society, and it is essential to learning in formal 
education. The past 20 years has seen many significant developments in 
scholarship. Dominic Wyse, a leading scholar in literacy, curriculum and 
pedagogy, has distilled the significant body of knowledge in this vital area 
of research, policy, and practice into a four-volume collection. A feature 
that unifies this major work is the idea of contextualized teaching, which 
is shown by research to be most effective. Volume One addresses the 
foundations of literacy, particularly the place of language and its links with 
literacy. Volume Two focuses on the teaching of reading. Volume Three 
concentrates on effective teaching of writing, particularly essential features 
of the process of writing, including IT and multimedia. Volume Four 
interrogates international and global thinking in relation to educational 
policy for language, literacy, curriculum, and pedagogy. 

Hardcover: $1050.00, ISBN: 978-0-8570-2507-4
December 2011, 1528 pages
Pre-publication price: $950.00 (expires January 31, 2012)  
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Education  |  Geography & the Environment  |  Health

Online Learning
Four-Volume Set
Edited by
Michael Thomas, University of Central Lancashire, U.K.

“Online learning is growing rapidly as a discipline and in terms of its influence 
on education and training. Many activities that seemed impossible a decade 
ago—such as person to person online video—are now commonplace. The 
last 5 years have produced dramatic change in how individuals interact with 
each other and with information. This publication provides among the best 
theorizing, research, and implementation on online learning. Those who are 
new to technology in learning will find it a wonderful starting point. Those with 
extensive experience in online learning will find it to be an excellent foundation 
to revisit.”

—George Siemens, Athabasca University, Canada

With the recent emergence of Web 2.0 technologies and the widespread use 
and availability of laptop computers and wireless networks, the integration 
of digital technologies is increasingly seen as an inevitable factor in 
e-Learning and education. Online Learning examines the influence of new 
technologies on online pedagogy and provides an authoritative synthesis of 
existing research in the field. It also investigates the direction of e-Learning 
in the digital age. 

Hardcover: $1050.00, ISBN: 978-0-8570-2765-8
June 2011, 1680 pages

Geography & the Environment

Environment and Planning
Five-Volume Set
Edited by
Stuart Elden, University of Durham, U.K.
Trevor J. Barnes, University of British Columbia, Canada
Michael Batty, University College London, U.K.
Robert J. Bennett, University of Cambridge, U.K.
Jamie Peck, University of British Columbia, Canada
Nigel Thrift, Warwick University, U.K.
Paul A. Longley, University College London, U.K.

Pion has an outstanding reputation for publishing high quality journals in 
the fields of geography, physics, and experimental psychology. Edited by 
a stellar team under the leadership of Stuart Elden, this SAGE publication 
draws from all four geographic journals in the Pion Environment and 
Planning series to showcase the best of the best on offers in urban 
and regional research. Volume One: Cities and Regions, focuses on 
the opportunities and challenges associated with urban and regional 
transformations around the world.  Volume Two: Planning and Design, 
promotes research relating to spatial problems and plans concerning the 
built environment and spatial structure of cities and regions. Volume Three: 
Government and Policy, presents papers at the forefront of research on 
government, governance, and innovations in public policy, encouraging 
international dialogue. Volume Four: Society and Space, addresses 
interdisciplinary debates around society and space involving philosophers, 
sociologists, anthropologists, historians, political scientists, and others. 
Volume Five: Foundations, edited by the whole team, concludes with 
eloquent demonstrations of the theoretically sophisticated and practically 
relevant focus of this remarkable family of journals.

Hardcover: $1275.00, ISBN: 978-1-4462-0808-3
November 2011, 2692 pages  
Pre-publication price: $1095.00 (expires December 31, 2011)

Human Geography
FOUR-Volume Set
Edited by
Derek Gregory, University of British Columbia, Canada
Noel Castree, University of Manchester, U.K.

This four-volume set begins with a discussion of the histories and geographies 
of geographical knowledge. While human geography’s succession of 
“theoretical turns” is important, this work also demonstrates the multiple ways 
in which geography explains how we represent ourselves and others. The first 
two volumes in the set are overview volumes on these two main subject areas, 
while Volumes III and IV focus on the central concerns of the discipline: Space 
(in relation to productions, practices and performances) and Nature (in relation 
to distinctions between “culture” and “nature”). Taken together, these two sets 
demonstrate what is singular about the geographical imagination.

Hardcover: $1400.00, ISBN: 978-1-4129-0369-1
January 2012, 1664 pages
Pre-publication price: $1095.00 (expires February 29, 2012)

Health

Global Health
Four-Volume Set
Edited by
Ronald Labonte, University of Ottawa, Canada
Katia Mohindra, University of Ottawa, Canada
Ted Schrecker, University of Ottawa, Canada
Kirsten Stoebenau, International Center for Research on Women (ICRW)

This collection of key source materials documents the history of the field, 
identifies important turning points in research and practice, and indicates 
key challenges for the future. It also addresses the urgent need for 
perspectives from the global South to complement the more familiar ones of 
official documents and researchers in high-income countries. 

Hardcover: $1050.00, ISBN: 978-0-8570-2388-9
May 2011, 1592 pages

Health Politics and Policy
Four-Volume Set
Edited by
Sue Tolleson-Rinehart, University of North Carolina, Chapel Hill
Mark A. Peterson, University of California, Los Angeles

The last half of the 20th century witnessed explosive growth in science and 
technology in the developed world, including extraordinary developments 
in medicine. As medicine’s capacity and complexity has grown, so has the 
popular sense that health care is a right and that the political system should 
deliver care. Today, political systems grapple with every imaginable facet of 
health and health care, from educating and regulating the health workforce 
to creating systems to pay for the cost of care; from setting and funding 
biomedical research to determining who gets what care, when; from clinical 
preventive services to broader agendas for promoting health. Although 
many of these questions seem economic in nature, they are inescapably 
political. The editors of this major work have organized and introduced some 
of the best of the canon in four volumes. 

Hardcover: $1050.00, ISBN: 978-1-8492-0502-3
February 2011, 1528 pages
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Political Science & International Relations

Contemporary China Studies
As the most populated nation on earth with the fourth largest 
economy and the third largest trading country in the world, the study 
of contemporary China is currently one of the most popular subjects in 
academia. The rise of China has fuelled an explosion of studies on its 
politics, economy and society in the past few decades. This collection, 
Contemporary China Studies, provides a much needed set of 
quality references for universities and lecturers with which to build their 
curricula and will become a valuable tool for researchers undertaking a 
literature review. Furthermore, this collection bridges some gaps in the 
state of the field by being the first to bring together the seminal writings 
in the field. It contains carefully selected articles and book chapters 
focusing on the politics, economy and society of China since 1949. 

It is grouped under two four-volume sets. Each set is self-contained: the 
first set deals with politics and the second with economy and society. 

Each volume includes a short introduction giving a summary of the 
existing scholarship on the historical legacies, development trajectory,  
and current debates concerning the particular theme. Moreover, 
each four-volume set has a general introduction which pulls together 
the various themes to offer a general overview of the nature and 
development of the Chinese political order and its economy and 
society. They aim to show how each theme fits into one another, and 
how developments in the political, economic and social realms become 
mutually constitutive or contradictory in the formation of a unique order. 

Contemporary China Studies 1
Politics

Four-Volume Set
Edited by
Tak-Wing Ngo, City University of Hong Kong, Hong Kong

Hardcover: $1050.00, ISBN: 978-1-4129-4884-5
October 2011, 1712 pages

Contemporary China Studies 2
Economy & Society

Four-Volume Set
Edited by
Tak-Wing Ngo, City University of Hong Kong, Hong Kong

Hardcover: $1050.00, ISBN: 978-1-4129-4883-8
October 2011, 1712 pages

Contemporary China Studies
Collection: Sets 1 & 2

Eight-Volume Set
Edited by
Tak-Wing Ngo, City University of Hong Kong, Hong Kong

Hardcover: $1800.00, ISBN: 978-0-8570-2820-4
October 2011, 3328 pages

Federalism
Four-Volume Set
Edited by
John Kincaid, Lafayette College

In 1968, Carl J. Friedrich, a prominent Harvard political scientist, suggested 
that federalism was not, as many observers then believed, an anomaly 
in the modern era, but rather a mode of governance that was moving to 
the forefront of political necessity and desirability in the second half of 
the twentieth century. This was a prescient observation. Federalism has 
become a leading mechanism for addressing problems of human diversity 
and political scale, both small and large. It establishes unity on the basis 
of consent while preserving diversity by constitutionally uniting separate 
political communities into a limited, but encompassing, polity. This major 
reference collection grapples with a large body of knowledge that does 
not neatly divide into theoretical categories and imposes a structure for 
the purposes of studying this complex political structure and process of 
governance. 

Hardcover: $1050.00, ISBN: 978-1-8478-7458-0
March 2011, 1592 pages

Foreign Policy Analysis
Five-Volume Set
Edited by
Walter Carlsnaes, Uppsala University, Sweden
Stefano Guzzini, Danish Institute for International Studies, Copenhagen, 
Denmark / Uppsala University, Sweden

This five-volume set is the first major collection on this core substantive 
policy field in international political inquiry. It serves not only to present 
the history of the field in the form of its most important earlier writings, 
but also to present the core theoretical texts of this sub-discipline of 
international relations as it stands today, addressing the current issues and 
controversies engaging this internationally vibrant community of scholars 
around the world. Part One assembles scholarly contributions which have 
been seminal in the development of foreign policy analysis as an academic 
field by tracing the important historical pathways, junctures, and formative 
moments in this policy domain. Parts Two and Three shift the focus to 
contemporary theoretical approaches to foreign policy analysis over the last 
decade and a half, including modern realism, liberal intergovernmentalism 
and institutionalism, cognitive and psychological approaches, and more 
recent social constructivist and poststructuralist thinking. Part Four turns the 
attention away from the substance of foreign policy to the question of how 
such analysis should proceed in the first place. Issues covered include the 
agency-structure debate, the role of ideas and discourses in FPA, critiques 
of neorealism and other mainstream approaches, and other controversies 
and debates of an overarching nature. Together the four parts provide an 
unparalleled resource for all international relations, political science, and 
public policy libraries.

Hardcover: $1275.00, ISBN: 978-1-4129-2144-2
April 2011, 1856 pages

Political Science & International Relations
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Political Science & International Relations

Institutionalism II
Three-Volume Set
Edited by
B. Guy Peters, University of Pittsburgh
Jon Pierre, University of Gothenburg, Sweden

Institutionalism (published in 2007) captured a good deal of the literature 
at the time it was published; however, there have been numerous excellent 
contributions to the literature since that time.  These newer contributions 
merit another readily-available collection, along with some commentary 
on their contributions and their linkages to the earlier literature on 
institutionalism. This latest offering also examines some of the avenues left 
unexplored the first time around.    

Hardcover: $825.00, ISBN: 978-0-8570-2986-7
January 2012, 1248 pages
Pre-publication price: $725.00 (expires February 29, 2012)

International Ethics
Four-Volume Set
Edited by
Mervyn Frost, Centre for International Relations, King’s College, U.K.

Actors in international politics need to navigate a host of ethical challenges 
when deciding how to act in a certain context. They are confronted by the 
question, “What, from an ethical point of view, should I do?” with regard to 
a wide range of issues including the conduct of war, the just distribution of 
aid and trade, human rights, the care of the global environment, the rights 
of asylum seekers and refugees, genocide, money laundering, global terror, 
and many others. This collection looks at classical and seminal research 
in the field with the broad framework of the moral standing of states, the 
moral standing of non-state actors, and the ethics of international relations.

Hardcover: $1050.00, ISBN: 978-1-4129-4720-6
July 2011, 1576 pages

International Migration
Four-Volume Set
Edited by
Andrew Geddes, University of Sheffield, U.K.

This collection brings the best research into the politics of global migration. 
Reflecting the complexity and diversity of work in this area, the set draws 
primarily from the work of political scientists and scholars of international 
relations, but also from seminal contributions by sociologists, lawyers, 
economists and geographers. Andrew Geddes’ selection examines the 
causes, modes, patterns and consequences of international migration and 
demonstrates how its analysis requires connections to be made between 
the domestic and the international in the global system.

Hardcover: $1050.00, ISBN: 978-0-8570-2089-5
July 2011, 1528 pages

Political Leadership
Four-Volume Set
Edited by
David S. Bell, University of Leeds, U.K.

Leadership is one of the principal interests of the social sciences. Drawing 
on psychology, sociology, anthropology and business studies as well as on 
philosophy and history, this four-volume collection focuses in on democratic 
leadership in the political sphere. What makes a successful political leader? 
How much influence can an individual really have? Why are so few top 
political leaders women? David Bell roots this collection in the classic works 
of Machiavelli and Weber, before turning to the work of the American 
political scientists who were the first to study leadership in a systematic 
way in the 1960s, and coming up-to-date with the work of Skowronek and 
others. 

Hardcover: $1050.00, ISBN: 978-0-8570-2088-8
July 2011, 1608 pages

Public Policy
Four-Volume Set
Edited by
Peter L. Hupe, Erasmus University, Rotterdam, Netherlands
Michael Hill, Emeritus at the University of Newcastle Upon Tyne, U.K.

This collection focuses on the scholarly analysis of public policy, drawing 
on the various originating threads. It includes work that is prescriptive in 
character in that it contributes to a deeper understanding of the policy 
process in the public sector. The collection is mindful of the way in which 
new ways of dividing up the subject have emerged, including studies with a 
focus on policy and studies concerned with public management. 

Hardcover: $1050.00, ISBN: 978-1-4462-0152-7
February 2012, 1360 pages
Pre-publication price: $950.00 (expires March 31, 2012)



8

Political Science & International Relations  |  Psychology

Political Marketing
Three-Volume Set
Edited by
Paul Baines, Cranfield University, U.K.

Political marketing has developed in parallel with commercial marketing 
through the course of the twentieth century, with the commercial world of 
marketing informing the worlds of political and referendum marketing, and 
vice versa. The importance and ubiquity of political marketing activities 
is profound and increasingly recognized, and this timely collection draws 
together the most influential writings over each phase of its development. 
Arranged and introduced by a pre-eminent scholar in the field, this 
comprehensive overview covers micro-level marketing topics such as 
advertising and market research, as well as more recent strategic marketing 
techniques such as market positioning and market segmentation. In 
addition to the canon, there is room to explore key literature on emerging 
topics such as ethics and the negative side of political marketing, including, 
for example, the marketing of terrorist groups. This three-volume set exists 
at the crossroads of political communication and marketing, and is an 
essential resource for libraries with holdings in business and politics.

Hardcover: $825.00, ISBN: 978-1-8492-0784-3
March 2011, 1240 pages

Social and Political Movements
Four-Volume Set
Edited by
Cyrus Ernesto Zirakzadeh, University of Connecticut

“Social movements” refer to purposeful undertakings by people who do not 
hold positions of authority or wealth, but who wish to redirect their society 
towards new goals and values by bypassing or defying those in power. 
Scholarly opinions about such movements vary tremendously. Some—
especially those with painful first-hand experiences of fascist regimes—fear 
movements, cite their extra-constitutional features, and predict authoritarian 
consequences if unauthorized collective actions become more common. 
Others—those who sympathize with recent peace, environmental, or 
women’s movements, for instance—admire and applaud social movements, 
viewing them as schools for healthy citizenship. This collection contains 
more than 55 writings by academics and public intellectuals. The essays 
are drawn from different decades of the 20th and 21st centuries and from 
across the globe, presenting different and sometimes divergent lines of 
thinking about social movements. 

Hardcover: $1050.00, ISBN: 978-0-8570-2091-8
January 2011, 1640 pages

Theoretical Psychology:  
Classic Readings
Four-Volume Set
Edited by
Henderikus J. Stam, University of Calgary, Canada

Covering foundational works in theoretical psychology up to 1980, 
this four-volume collection is an authoritative and groundbreaking 
survey of the early theoretical foundations of modern psychology. 
Edited and introduced by a leading authority in the field, this 
selection tells the story of the early crises and debates that forged 
each major branch of psychology.

Hardcover: $1050.00, ISBN: 978-1-8492-0772-0
January 2012, 1648 pages
Pre-publication price: $950.00 (expires February 29, 2012)

Theoretical Psychology: 
Contemporary Readings
Four-Volume Set
Edited by
Henderikus J. Stam, University of Calgary, Canada

This four-volume collection picks up the story of theoretical 
psychology in the 1980s and follows it through alternative and 
critical streams into the newfound fields of 21st century psychology, 
like situated cognition, embodied cognition, and extended mind 
theory. This collection can serve as the last word on modern 
theoretical psychology in its own right, or as a companion to the 
Theoretical Psychology: Classic Readings collection.

Hardcover: $1050.00, ISBN: 978-1-8492-0773-7
January 2012, 1712 pages
Pre-publication price: $950.00 (expires February 29, 2012)

Theoretical Psychology
Eight-Volume Set
Edited by
Henderikus J. Stam, University of Calgary, Canada

This eight-volume set brings together the previous two four-
volume sets to cover both the classic and contemporary reading in 
theoretical psychology. 

Hardcover: $1800.00, ISBN: 978-0-8570-2846-4
January 2012, 3328 pages
Pre-publication price: $1500.00 (expires February 29, 2012)

Psychology
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Forensic Psychology
Four-Volume Set
Edited by
Ray Bull, University of Leicester, U.K.

Around the world, the popularity and impact of forensic psychology is 
rapidly increasing. One of the most active applied disciplines in the field 
of psychology, born out of cognitive and clinical psychology, forensic 
psychology, and psychology and law, is dedicated to the study of the 
criminal mind, the psychology of criminal investigation, and the judicial 
system, and is now an international field. In spite of its age, the discipline 
has grown rapidly into a robust academic field in its own terms with 
numerous journals and societies around the world dedicated to its 
evolution. This collection brings together the major influential journal 
articles in forensic psychology. The collection is a foundation resource and 
first point of reference for individuals and institutions who seek to build 
their knowledge and expertise in forensic psychology. Each volume is 
prefaced by a comprehensive introduction written by the editor.

Hardcover: $1050.00, ISBN: 978-1-8478-7953-0
January 2011, 1512 pages

Human Memory
Four-Volume Set
Edited by
Chris Moulin, University of Leeds, U.K.

Our capacity to store and retrieve information has fascinated cognitive and 
neuropsychologists for decades, and spawned generations of researchers 
from across the globe to study it from many angles. Researchers are 
fundamentally interested in short-term memory, working memory, long-term 
memory, memory systems, memory impairment, and different methods for 
studying memory, such as newer imaging technologies. This collection 
collates those articles which represent the conceptual issues in Human 
Memory and demonstrate the key contemporary themes in memory. 
Moreover, developments in contemporary theory often urge the student, 
academic or practitioner to revisit classic works. This collection, Human 
Memory, is separated into four volumes.

Hardcover: $1050.00, ISBN: 978-1-8492-0020-2
January 2011, 1744 pages

Military Psychology
Four-Volume Set
Edited by
Michael D. Matthews, U.S. Military Academy
Janice H. Laurence, Temple University

Military members operate within situations and environments that most 
people never experience. They must be superbly trained, physically fit, and 
emotionally strong, and are burdened with a degree of responsibility and 
risk found in few other occupations. The discipline of military psychology 
involves the systematic and scientific study of the selection, training, 
adaptation, and performance of soldiers. Military psychology, by necessity, 
is a heterogeneous field of inquiry. On the one hand, it draws on all sub-
disciplines of psychology to understand the variables that affect soldier 
performance; on the other hand, lessons learned from military psychology 
are of vital importance to all areas of psychology. 

Hardcover: $1050.00, ISBN: 978-0-8570-2520-3
November 2011, 1520 pages  
Pre-publication price: $950.00 (expires December 31, 2011) 

New Directions in Social Psychology
Five-Volume Set
Edited by
Roy F. Baumeister, Florida State University
Kathleen Vohs, University of Minnesota

Social psychology is the study of how normal people think, feel, and 
behave as influenced by (real or imagined) others. This collection picks up 
from Michael Hogg’s Social Psychology, published in 2002, to explore 
the changes the field has gone through since the mid-nineties. Social 
psychology now places more emphasis on studying the brain, cognitive-
to-bodily effects, and goal pursuit, though classic topics such as prejudice, 
motivation, emotion, and interpersonal relationships are still prominent. 
The articles selected include influential theories and conceptual reviews, 
feature empirical articles on edgy new theories, showcase state-of-the-art 
methodological advances, and cover topics of perennial interest in the field. 

Hardcover: $1275.00, ISBN: 978-1-4462-0117-6
November 2011, 2104 pages
Pre-publication price: $1095.00 (expires December 31, 2011)

Neuropsychology
Six-Volume Set
Edited by
Alastire Smith, University of Nottingham, U.K.
Chris Moulin, University of Leeds, U.K.

This six-volume collection provides a set of original sources that have 
proved to be popular, influential and enduring, and which explicitly integrate 
modern neuroscience into neuropsychological endeavours. It represents the 
historical evolution of the field by guiding the reader from early thinking, 
often at a theoretical level, through the core empirical experiments and 
case studies which represent the advances of the field, up to more modern 
perspectives provided by neuroscientific accounts of brain and behavior. 

Hardcover: $1400.00, ISBN: 978-0-8570-2267-7
February 2012, 2064 pages
Pre-publication price: $1225.00 (expires March 31, 2012)
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Self and Identity
Four-Volume Set
Edited by
Kathleen Vohs, University of Minnesota
Roy F. Baumeister, Florida State University

Although the study of the “Self” has been a major theme throughout the 
history of psychology, it has really come into its own during the last half 
century.  Because the nature of human selfhood remains both fascinating 
and elusive, many different approaches and contributions have been 
scattered through the journals over the years.  This four-volume collection 
brings together a diverse assortment of the most important contributions 
in this area. The collection includes classic, groundbreaking articles 
and recent, cutting-edge advances ranging from original, empirical 
investigations to conceptual pieces that build theory based on integrative 
reviews of the research literature. 

Hardcover: $1050.00, ISBN: 978-1-4462-0118-3
December 2011, 1605 pages
Pre-publication price: $950.00 (expires January 31, 2012)

Research Methods

Digital Qualitative Research Methods
Four-Volume Set
Edited by
Bella Dicks, Cardiff University, U.K.

The field of digital methods for qualitative research is a rapidly developing 
one.  More and more researchers are researching the social, cultural, 
political, anthropological, and other dimensions of computer-mediated 
communication (CMC), or are using CMC as a means of generating and 
analyzing research data.  There is now a proliferating diversity of terms, 
including digital methods, online methods, virtual ethnography, hypermedia 
methods, and so forth, that requires clarification and classification.  This 
four-volume set brings together the most important and influential articles 
that have been published in this area, enabling the reader to understand the 
implications of digital technology for all aspects and phases of qualitative 
research design and dissemination.

Hardcover: $1050.00, ISBN: 978-1-8478-7952-3
January 2012, 1664 pages
Pre-publication price: $950.00 (expires February 29, 2012)

Ethnographic Methods in Education
Four-Volume Set
Edited by
Sara Delamont, Cardiff University, U.K.

As qualitative methods have gained acceptance, ethnography has become 
somewhat overshadowed by interviewing, narrative, focus groups, life 
history, and autobiography. These volumes focus only on ethnography. 
Ethnography has been recognized as an important research method in 
educational research for over 40 years, but has an often-overlooked longer 
history. This collection demonstrates the long and fascinating history of the 
use of ethnographic research methods to study educational settings and 
issues, map the strengths and weaknesses of ethnography in contemporary 
educational research, and explore the major controversies surrounding 
educational ethnography. The theoretical roots of and key figures in 
ethnographic research done by anthropologists, sociologists, and others are 
central to the volumes, which bring together often isolated and disparate 
research traditions so that readers can compare and contrast their strengths 
and weaknesses.

Hardcover: $1050.00, ISBN: 978-1-8492-0732-4 
November 2011, 1504 pages
Pre-publication price: $950.00 (expires December 31, 2011) 

Ethnography in Context
Four-Volume Set
Edited by
Dick Hobbs, London School of Economics and Political Science, U.K.

Ethnography is based on the assumption that every social group is 
distinctive in its own right, and to explore this distinction researchers must 
engage with the group on its own ground. This requires the ethnographer 
to adopt a role within the culture or social setting being studied to enable 
a smooth blending with the rules, codes and expectations of the locals. 
The researcher’s personal engagement with the subject is the key to 
understanding the setting. Ethnography is an extremely broad church, and 
the range of methodological stances adopted by ethnographers extends 
across theoretical, political and technological divides. As a method it is 
intense and often makes considerable personal demands on the researcher, 
but as an academic product, the ethnography can be a vivid document 
with human resonance impossible to recreate by the application of any 
other methodology. This collection emphasizes something of the range of 
possibilities focusing on ethnography in different settings. Implicit in the 
text are the very specific problems encountered by ethnographers engaging 
with these very specific fields. 

Hardcover: $1050.00, ISBN: 978-1-8486-0088-1
April 2011, 1528 pages
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Event History Analysis
Four-Volume Set
Edited by
Lawrence Wu, New York University

Event history analysis is an umbrella term for a set of procedures for 
time series analysis. Event history models focus on the hazard function, 
which has to do with the probabilities that an event will occur after any 
given duration. Duration to the hazard of death was the classic example 
in medical research, but the hazard may have a positive meaning also, 
such as duration until the event of adoption of an innovation in diffusion 
research. Over the last two decades, event history analysis has emerged 
as a mature analytical tool in the social sciences. This four-volume edited 
collection consists of a) classic papers that have been key in determining or 
explicating various subareas of event history analysis, and b) high-quality 
applications that demonstrate the utility of event history analysis, drawn 
from a wide range of substantive areas.

Hardcover: $1050.00, ISBN: 978-1-8478-7016-2 
December 2011, 1608 pages  
Pre-publication price: $950.00 (expires January 31, 2012)

Forecasting
Five-Volume Set
Edited by
Robert A. Fildes, Lancaster University, U.K.
Geoff Allen, University of Massachusetts

Forecasting has long been a core activity involving most organizations. 
However, it has only relatively recently become an area of intensive 
research. The earliest research was based in the core quantitative 
disciplines of statistics and econometrics. However, prior to 1981 there 
were relatively few articles whose primary focus was forecasting. With 
the founding of first the Journal of Forecasting and then, in 1985, the 
International Journal of Forecasting, the field rapidly developed its own 
methodological perspectives. At its heart, forecasting is concerned with 
evaluating alternative approaches to particular forecasting problems. Parts 
I and II cover the core methodologies of forecasting. Part III examines the 
evaluation of different forecasting methods and how to choose between 
them. Part IV includes studies that are specific to particular problem areas. 
This collection has interdisciplinary appeal and will appeal to researchers in 
business and management, organization studies, politics, and psychology.

Hardcover: $1275.00, ISBN: 978-1-8486-0782-8
July 2011, 2104 pages

Researching Young People
Three-Volume Set
Edited by
Amanda Coffey, Cardiff University, U.K.
Tom Hall, Cardiff University, U.K.

Young people’s experiences and lived circumstances, individual and 
collective, make up a distinctive field of investigation for the social sciences. 
As commonly constructed, youth is a socio-cultural status at the interface 
of childhood and adulthood: young people are persons in transition, 
moving from familial dependency to adulthood and from formal education 
to the labor market. The social sciences have consistently sought ways of 
engaging with young people; as a field of study ‘youth studies’ has always 
been multidisciplinary, drawing on theoretical perspectives, empirical 
concerns, and methodological frameworks from sociology, social policy, 
education, psychology, anthropology, cultural studies, gender studies, 
childhood studies, social work, criminology, and health studies. This resulted 
in a wide-ranging but often disparate body of work, and in a research 
field that has, by its very nature, drawn on a wide variety of research tools 
and techniques. This diversity and richness means important theoretical, 
substantive and methodological contributions to the study of young people 
are found in mainstream journals across the disciplines. This collection 
brings together key contributions to the social scientific study of young 
peoples' lives and experiences. It addresses the methodological and 
empirical challenges of undertaking research with and about young people, 
and provides opportunities to compare the data, analyses, and theoretical 
contribution of different methodological approaches. The overarching 
theme of the collection is methodological: exemplifying the different ways of 
engaging with young people as a field of study.

Hardcover: $825.00, ISBN: 978-1-8486-0774-3
March 2011, 1224 pages

SAGE Quantitative Research Methods
Four-Volume Set
Edited by
W. Paul Vogt, Illinois State University

For more than 40 years, SAGE has been one of the leading international 
publishers of works on quantitative research methods in the social sciences. 
This new collection provides readers with a representative sample of 
the best articles in quantitative methods from SAGE journals as chosen 
by W. Paul Vogt, editor of other successful major reference collections 
such as Selecting Research Methods (2008) and Data Collection 
(2010). The volumes and articles are organized by theme rather than by 
discipline. Although there are some discipline-specific methods, most often 
quantitative research methods cut across disciplinary boundaries. 

Hardcover: $1050.00, ISBN: 978-1-8486-0699-9
February 2011, 1760 pages
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Using Documents and Records in 
Social Research
Four-Volume Set
Edited by
Lindsay Prior, Cardiff University, U.K.

Although almost all social research is dependent on documentation in 
one way or another, the role of documents in the research process is 
often underplayed. Indeed, in most social scientific studies, documents 
and records enter and leave the field in relative silence, and their place is 
often associated with the use of “unobtrusive” techniques. This collection 
aims to rectify this anomaly by collecting a body of papers that highlight 
the different ways in which documents and records have been and can be 
approached and studied. By assembling key papers from fields as diverse 
as criminology, health, education, and organizational research, as well as 
science and technology studies, the volumes illustrate how documents and 
records figure in all aspects of the research process.

Hardcover: $1050.00, ISBN: 978-1-8492-0733-1
May 2011, 1640 pages

Social Policy

Welfare Theory and Development
Four-Volume Set
Edited by
Peter Alcock, University of Birmingham, U.K.
Martin Powell, University of Birmingham, U.K.

Welfare Theory and Development provides a focal point for the study 
and analysis of welfare in developed societies. It comprises the key 
contributions made by leading theorists and researchers of social policy 
over the past century or so. In particular, it draws on seminal articles and 
papers published in academic journals and major edited collections which 
have been important in underpinning later academic study and policy 
development. A wide historical reach gives readers access to a range of 
material that focuses on international and comparative analysis.

Hardcover: $1050.00, ISBN: 978-1-8478-7385-9
January 2011, 1672 pages

Sociology

Military Sociology
Four-Volume Set
Edited by
David R. Segal, University of Maryland
James R. Burk, Texas A&M University

Early European sociologists found war, peace, and the effects of both on 
social development to be important matters for the emerging discipline to 
explain and understand. Curiously, these issues faded from the sociological 
agenda after World War I and were not again much studied by sociologists 
until World War II and the long Cold War that followed. Since then to the 
present, studies of military sociology have grown in number and scope. 
Military sociology is now a well-established and respected subfield within 
sociology. To survey the field this collection is organized around four 
major themes: (1) military organization, (2) civil-military relations, (3) the 
experience of war, and (4) the use and control of force. 

Hardcover: $1050.00, ISBN: 978-0-8570-2779-5
December 2011, 1576 pages
Pre-publication price: $950.00 (expires January 31, 2012)

Sociology of Sport
Four-Volume Set
Edited by
Richard Giulianotti, University of Durham

“I strongly recommend this set of volumes produced by Richard Giulianotti, 
one of the most prominent global figures in the social-scientific study of sport. 
It is cross-disciplinary, extensively comparative, and global in its reach. Not 
merely is it the finest collection in the fields of sociology and sports studies, it 
successfully situates these as central to the social sciences.”

—Professor Roland Robertson, Emeritus Professor, University of Aberdeen

With no competing works in the field, Sociology of Sport, a four-volume 
text, focuses on what has become a large sub-discipline within the fields of 
sociology and sport studies. The timely and comprehensive collection draws 
upon anthropology, cultural studies, education, history, human geography, 
media studies, political science, and social policy to capture the theoretical, 
substantive and transnational diversity of the sociology of sport. A mixture 
of classic papers and contemporary issues and debates, this major work 
examines the range of theoretical standpoints that have been used to 
explain sport, social conflicts and divisions within the field, cultural identities 
and social sites, and the diverse influence of globalization processes upon 
sport. 

Hardcover: $1050.00, ISBN: 978-0-8570-2919-5
August 2011, 1664 pages
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