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Dear Professor, 

We are excited to share with you the recent changes we’ve made 
with regard to the representation of SAGE within Canada. To help with 
your textbook decisions, we now have field representatives in Canada: 
Johanna Swenson (covering Western Provinces) and Steve Webb (Eastern 
Provinces) look forward to visiting you on campus soon and helping meet 
your textbook needs.

Inside this booklet, you will find a selection of texts for your Psychology 
courses. Please visit www.sagepub.com to request exam copies, or to 
browse our extensive selection of texts.

If you need advice on a book for your course, please contact Johanna or 
Steve as below:

Sales representative in Western Provinces (BC, AB, SK, MB, YT, NT, NU, 
and Ottawa ON)			 
Johanna Swenson
Phone: 1-866-996-0745 (toll-free) 
Email: Johanna.Swenson@sagepub.com

Sales representative in the Eastern Provinces (ON - except Ottawa, QC, 
NB, NS, PEI, NL)
Steve Webb
Phone: 1-866-996-0746 (toll-free) 
Email: Steve.Webb@sagepub.com

SAGE continues to use Nelson Education as our stockholding distributor in 
Canada, to ensure speedy delivery of orders to your bookstore.

Yours sincerely,

SAGE Marketing 						    
www.sagepub.com/ca

Table of Contents

Biological & Evolutionary Psychology..........3

Clinical Psychology......................................4

Cognitive Psychology..................................5

Developmental Psychology..........................7

Ethics........................................................10

Forensic Psychology..................................10

General/History/Introductory Psychology.....11

Health Psychology.....................................13

Industrial/Organizational Psychology.........14

Research Methods & Statistics..................15

Student Resources....................................20

Social & Personality Psychology................21

Tests & Measurement...............................23

Prices displayed are in Canadian 
dollars and are subject to change.

Sage  800.818.7243 or 805.499.9774 6 a.m. to 5 p.m. pt  fax: 805.375.5291

Connect With Us

www.sagepub.com/social

60-day examination COPIES
Books with this symbol are available on a 60-day 
examination basis. Visit www.sagepub.com/policy 
for details on our examination copy policies. 

purchase only COPIES
Books with this symbol are not available on a 
complimentary or 60-day exam basis for adoption 
consideration. These books are for purchase only. 

Explanation of symbols accompanying books in this Booklet
All books in this booklet are available for instructors to review on a 
complimentary review basis, unless indicated by the following symbols:



Sage   www.sagepub.com   email: info@sagepub.com   

3﻿ Biological & Evolutionary Psychology

Biological & 
Evolutionary 
Psychology

Updated Edition of 
Bestseller

Brain & 
Behavior
An Introduction to Biological 
Psychology
Third Edition

Bob Garrett, California Polytechnic 
State University, San Luis Obispo

The Third Edition continues its successful combination of 
educational features that encourage the student to learn and 
make teaching easier for the instructor. Marginal questions 
scattered throughout the chapter help keep the student 
focused, while sectional Concept Checks and self tests 
provide immediate feedback on the student’s understanding 
of the material. At the end of each chapter the student is 
encouraged toward further exploration by the web links found 
in Online Resources, the references in For Further Reading, 
and the probing questions of For Further Thought. Throughout 
the chapters, Application boxes take the student a step 
beyond the chapter material, and In the News features tell 
the student that biopsychology is both timely and relevant. 

The Third Edition devotes an entire chapter to intelligence 
and cognitive functioning and another to consciousness. 
Coming in the last unit of the text, these chapters assure 
that the student will walk away with the understanding that 
neuroscience is not only relevant but powerful enough to 
discover the foundations of our most defining characteristics.

CONTENTS
	 1.	 What is Biopsychology?
	 2.	 Communication Within the Nervous System
	 3.	 The Functions of the Nervous System
	 4.	 The Methods and Ethics of Research
	 5.	 Drugs, Addiction, and Reward
	 6.	 Motivation and the Regulation of Internal States
	 7.	 The Biology of Sex and Gender
	 8.	 Emotion and Health
	 9.	 Hearing and Language
	10.	 Vision and Visual Perception
	11.	 The Body Senses and Movement
	12.	 Learning and Memory
	13.	 Intelligence and Cognitive Functioning
	14.	 Psychological Disorders
	15.	 Sleep and Consciousness

Paperback: CAN $101.95, ISBN: 978-1-4129-8168-2

©2011, 640 pages

Instructor and Student Resources: www.sagepub.com/garrett3e

Essential 
Evolutionary 
Psychology
Simon Hampton, University of 
East Anglia, U.K.

“It is refreshing, in the wake of the 
sometimes uncritical enthusiasm 
for evolutionary psychology, to read 

a thoughtful and balanced account of the problems as well as 
the benefits of an evolutionary perspective on human behaviour” 

— Professor Anne Campbell, 
Durham University, U.K.

Essential Evolutionary Psychology introduces students 
to the core theories, approaches, and findings that are the 
necessary foundations for developing an understanding of 
evolutionary psychology. It offers a sound, brief, and student 
friendly explication of how evolutionary theory has been and 
is applied in psychology. The book unpicks the very essence 
of human evolution, and how this knowledge is used to give 
evolutionary accounts of four of the central pillars of human 
behaviour - cooperation, attraction, aggression, and family 
formation. 

CONTENTS
	 1.	 Darwin’s Argument and Three Problems
	 2.	 What Is Evolutionary Psychology?
	 3.	 The Environment of Evolutionary Adaptedness
	 4.	 Brains, Minds and Consciousness
	 5.	 Co-Operation and Interdependence
	 6.	 Families and Parenting
	 7.	 Mate Selection
	 8.	 Competition, Aggression and Violence
	 9.	 Evolution and Language
	10.	 Evolution and Abnormal Psychology
	11.	 Evolution and Culture
	12.	 The Future of Evolutionary Psychology

Paperback: CAN $47.95, ISBN: 978-1-4129-3585-2

©2011, 280 pages

Instructor and Student Resources: www.sagepub.co.uk/hampton
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Clinical Psychology

Clinical 
Psychology
Science, Practice, and Culture
Second Edition

Andrew M. Pomerantz, Southern 
Illinois University Edwardsville

“By using practical examples and 
blending in current culture and 

metaphors, Pomerantz brings the profession to life within the 
chapters. I think students will find the text enjoyable to read.”

—Jennifer J. Muehlenkamp, Ph.D., 
University of North Dakota

This contemporary text distinguishes itself by presenting 
key clinical psychology topics in a balanced manner. Andrew 
M. Pomerantz emphasizes multicultural issues throughout, 
objectively covers numerous clinical approaches in depth, 
and creatively uses metaphors and applied clinical examples. 
Written in an accessible style, Clinical Psychology examines 
all subfields of clinical psychology thoroughly—including the 
history and current state of the field, clinical assessment, 
psychotherapy, ethical and professional issues, and 
specialized topics. This core text is ideal for undergraduates 
or first-year graduate students in clinical psychology courses.  

CONTENTS
	 1.	 Defining Clinical Psychology
	 2.	 Evolution of Clinical Psychology
	 3.	 Current Controversies in Clinical Psychology
	 4.	 Cultural Issues in Clinical Psychology
	 5.	 Ethical Issues in Clinical Psychology
	 6.	 Conducting Research in Clinical Psychology
	 7.	 Diagnosis and Classification Issues
	 8.	 The Clinical Interview
	 9.	 Intellectual and Neuropsychological Assessment
	10.	 Personality Assessment and Behavioral Assessment
	11.	 General Issues in Psychotherapy
	12.	 Psychodynamic Psychotherapy
	13.	 Humanistic Psychotherapy
	14.	 Behavioral Psychotherapy
	15.	 Cognitive Psychotherapy
	16.	 Group and Family Therapy
	17.	 Clinical Child and Adolescent Psychology
	18.	 Health Psychology
	19.	 Forensic Psychology

Hardcover: CAN $109.95, ISBN: 978-1-4129-7763-0

©2011, 568 pages

Instructor and Student Resources: www.sagepub.com/pomerantz2e

Child and 
Adolescent 
Psychopathology
A Casebook
Second Edition

Linda Wilmshurst, Elon University

This text provides an abundance 
of real-life based cases that 

illustrate issues in assessing, diagnosing, and treating 
child psychopathologies. The helpful casebook approach 
involves students by engaging them in case formulation and 
diagnosis and by helping them to develop decision-making 
and problem-solving skills. Through the process of exploring 
realistic, complex cases, students learn to integrate theory 
into the research-based assessments and interventions they 
have already learned and will be better prepared to assess 
and treat children.

CONTENTS
PART I. CASE FORMULATION
PART II. CASE STUDIES
	 1.	 Jeremy Jones: “Mommy and Me and Grandma Makes Three”
	 2.	 Winnie Kent: “Silence is not Golden”
	 3.	 Dylan Bach: “The World According to Dylan”
	 4.	 Bradley Hunter: “Not Yet Diagnosed” Middle Childhood
	 5.	 Scott Michaels: “Boys will be Boys?”
	 6.	 Sandy Smith: “Marching to the Tune of a Different Drummer”
	 7.	 Brian Williams: “My Name is Williams, too”
	 8.	 Jordan Neeson: “Let Me Count the Ways”
	 9.	 Shirley Yong: “Worried to Perfection”
	10.	 Matthew Morgan: “Out of Control and In Control”
	11.	 Neesha Wilson: “Pheonix Rising”
	12.	 Ericka White: “Not Yet Diagnosed” Adolescence
	13.	 Colby Tyler: “Attentional Problems or Distracted by Life?”
	14.	 Arthur Watson: “Won’t or Can’t; A Case of Mistaken Identity”
	15.	 Jenny Sloan: “The All American Girl”
	16.	 David Steele: “Hopelessness and Despair”
	17.	 Sarah Burke: “Food for Thought”
	18.	 Jason Coleman: “Disconnected connections”
	19.	 Victoria Benson: “Skin Deep: Cutting Through the Pain”
	20.	 Juan Hernandez: “The Crash”
	21.	 Tyrone Wilson: “The Gang’s All Here”

Paperback: CAN $43.95, ISBN: 978-1-4129-8249-8

©2011, 384 pages
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Cognitive Psychology

Fundamentals 
of Cognitive 
Psychology
Second Edition

Ronald T. Kellogg, Saint Louis 
University

Integrating the latest 
developments in cognitive 

neuroscience, neuroimaging, emotion and cognitive 
development, author Ronald T. Kellogg provides a clear view 
of what is happening at the cutting edge of the field today. 
Written in an accessible style, the book explores applications 
of cognitive psychology underscoring the practical side of 
the field.

New to the Second Edition:

•	 Updated with the latest research in cognitive psychology 
including the recent discovery of how the default network 
of the brain integrates findings on remembering one’s 
personal past, envisioning the future, seeing the world 
from the perspective of another person

•	 Recent advances in networks of attention, prospective 
memory, emotion and cognition, creativity in problem 
solving, moral reasoning, fluid intelligence and working 
memory, and frugal heuristics in decision making. 

•	 More extensive coverage of applications of cognitive 
psychology to everyday life such as research on the risks 
of driving while talking on a cell phone and recent findings 
on memory retrieval and how to improve study skills

CONTENTS
	 1.	 Introduction
	 2.	 Perception
	 3.	 Attention
	 4.	 Memory Systems
	 5.	 Remembering Events
	 6.	 Memory Distortions
	 7.	 Knowledge Representation
	 8.	 Language
	 9.	 Problem Solving
	10.	 Reasoning and Decision Making

Paperback: CAN $86.95, ISBN: 978-1-4129-7785-2

April 2011, 384 pages

Instructor and Student Resources: www.sagepub.com/kellogg2e

Cognitive 
Science
An Introduction to the Study of 
Mind
Second Edition

Jay Friedenberg, Manhattan 
College

Gordon Silverman, Manhattan 
College

In this Second Edition of their landmark text, Authors 
Jay Friedenberg and Gordon Silverman survey significant 
theoretical models of the human mind from an 
interdisciplinary perspective. Unlike other texts for this course 
which focus solely on classic experiments to illustrate major 
phenomena, Cognitive Science introduces students to the 
theoretical models and ideas underlying such empirical work. 
While experiments are discussed, they are used primarily to 
illustrate the specific characteristics of a model. This edition 
includes two new chapters on emotional cognition and social 
cognition.

CONTENTS
	 1.	 Introduction: Exploring Inner Space
	 2.	 The Philosophical Approach: Enduring Questions
	 3.	 The Psychological Approach: A Profusion of Theories
	 4.	 The Cognitive Approach I: Vision, Pattern Recognition and 

Attention
	 5.	 The Cognitive Approach II: Memory, Imagery, and Problem 

Solving
	 6.	 The Neuroscience Approach: Mind As Brain
	 7.	 The Network Approach: Mind as a Web
	 8.	 The Evolutionary Approach: Change Over Time
	 9.	 The Linguistic Approach: Language and Cognitive Science
	10.	 The Emotional Approach: Mind as Emotion
	11.	 The Social Approach: Mind as Society
	12.	 The Artificial Intelligence (AI) Approach I: The Mind As Machine
	13.	 Artificial Intelligence II: Embodiments and Robotics
	14.	 Conclusion: Where We Go From Here

Paperback: CAN $85.95, ISBN: 978-1-4129-7761-6

July 2011, 512 pages

Instructor and Student Resources: www.sagepub.com/Friedenberg2e
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Memory
Foundations and Applications

Bennett L. Schwartz, Florida 
International University

At last…a research-based 
text that engages students in 
learning about memory in a 
meaningful way 

Designed to make memory research come to life through the 
use of examples that students can use in their everyday lives, 
this text provides an in-depth exploration into the science 
and the methodology of memory. Author Bennett Schwartz 
includes separate chapters on metamemory, biology of 
memory, and false memory – critical to a comprehensive 
understanding of memory science—to enhance the book’s 
accessible introduction to the field. Throughout the book, 
coverage of cognitive psychology and neuroscience is 
integrated to help students make the connection between 
cognitive theory and research and the places in the brain 
where memory processes occur. 

CONTENTS 
	 1.	 Introduction to the Study of Memory
	 2.	 Memory and the Brain
	 3.	 Working Memory
	 4.	 Episodic Memory
	 5.	 Semantic Memory and Lexical Memory
	 6.	 Visual Memory
	 7.	 Autobiographical Memory
	 8.	 False Memory
	 9.	 Metamemory
	10.	 Memory Disorders
	11.	 Memory in Childhood
	12.	 Memory in Older Adults
	13.	 Memory Improvement: A User’s Guide

Paperback: CAN $79.95, ISBN: 978-1-4129-7253-6

©2011, 504 pages

Instructor and Student Resources: www.sagepub.com/schwartz

Computational 
Modeling in 
Cognition
Principles and Practice

Stephan Lewandowsky, 
University of Western Australia

Simon Farrell, University of 
Bristol, U.K.

An accessible introduction to the principles of 
computational and mathematical modeling in psychology 
and cognitive science 

This practical and readable work provides students and 
researchers, who are new to cognitive modeling, with the 
background and core knowledge they need to interpret 
published reports, and develop and apply models of their 
own. The book is structured to help readers understand 
the logic of individual component techniques and their 
relationships to each other.

CONTENTS 
	 1.	 Introduction
	 2.	 From Words to Models: Building a Toolkit
	 3.	 Basic Parameter Estimation Techniques
	 4.	 Maximum Likelihood Estimation
	 5.	 Parameter Uncertainty and Model Comparison
	 6.	 Not Everything That Fits Is Gold: Interpreting the Modeling
	 7.	 Drawing It All Together: Two Examples
	 8.	 Modeling in a Broader Context

Paperback: CAN $54.95, ISBN: 978-1-4129-7076-1

©2011, 376 pages
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Learning
Principles and Applications
Sixth Edition

Stephen B. Klein, Mississippi 
State University

�“An approachable text that 
provides the detail needed 
to teach a course in the 
Psychology of Learning while not 
overwhelming the students.” 

—Charles A. Gramlich, 
Xavier University of Louisiana

An update of one of the most highly respected learning 
textbooks in the field 

Known for its coverage of both classic and current studies 
of animal and human research, Learning: Principles 
and Applications shows students the relevance of basic 
learning processes through real-world examples, vignettes, 
applications, and critical thinking questions. This new Sixth 
Edition represents a thorough update and reorganization 
of content to reflect changes in the field, as well as a 
strengthening of key pedagogical features to help students’ 
understanding of the material.

CONTENTS
	 1.	 An Introduction to Learning
	 2.	 Traditional Learning Theories
	 3.	 The Modification of Instinctive Behavior
	 4.	 Principles and Applications of Classical Conditioning
	 5.	 Theories of Classical Conditioning
	 6.	 Theories and Applications of Appetitive Conditioning
	 7.	 Principles and Applications of Aversive Conditioning
	 8.	 Theories of Appetitive and Aversive Conditioning
	 9.	 Biological Influences on Learning
	10.	 Stimulus Control of Behavior
	11.	 Cognitive Control of Behavior
	12.	 Complex Learning Tasks
	13.	 The Storage of Our Experiences
	14.	 Memory Retrieval and Forgetting

Paperback: CAN $103.95, ISBN: 978-1-4129-8734-9

March 2011, 536 pages

Instructor and Student Resources: www.sagepub.com/klein6e

Developmental 
Psychology

Child 
Development
An Active Learning Approach

Laura E. Levine, Central 
Connecticut State University

Joyce Munsch, California State 
University, Northridge

Within each chapter of this innovative, topical text, the 
authors engage students by demonstrating the wide range 
of real-world applications of psychological research to child 
development. In particular, the distinctive Active Learning 
features incorporated throughout the book foster a dynamic 
and personal learning process for students. The authors cover 
the latest topics shaping the field of child development—
including a focus on neuroscience, diversity, and culture—
without losing the interest of undergraduate students. The 
pedagogical features in this text and the accompanying 
ancillaries package help students discover the excitement 
of studying child development, enhance their learning, and 
equip them with tools they can use long after the class ends.

CONTENTS
	 1.	 Introduction: Issues in Child Development
	 2.	 Theories of Development
	 3.	 How We Study Children and Adolescents
	 4.	 How Children Develop: Nature Through Nurture
	 5.	 Prenatal Development, Birth, and the Newborn
	 6.	 Physical Development: The Body and the Brain
	 7.	 Cognitive Development
	 8.	 Intelligence and Academic Achievement
	 9.	 Language Development
	10.	 Emotional Development and Attachment
	11.	 Identity: The Self, Gender, and Moral Development
	12.	 Social Development: Parents, Peers, and Beyond
	13.	 Play, Extracurricular Activities, and Media Use
	14.	 Families
	15.	 Health, Well-Being, and Resilience

Paperback: CAN $87.95, ISBN: 978-1-4129-6850-8

©2011, 704 pages

Instructor and Student Resources: www.sagepub.com/levine
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An Introduction 
to Child 
Development
Second Edition

Thomas Keenan, Niagara College

Subhadra Evans, University of 
California, Los Angeles

Thoroughly updated, An Introduction to Child Development, 
Second Edition offers readers a comprehensive survey 
of the main areas of child development, from infancy to 
adolescence. Like the First Edition, the text equips students 
with an appreciation of critical issues in the field in a readily 
accessible format. Author Thomas Keenan and Subhadra 
Evans provide a balanced coverage of topics and theoretical 
perspectives.

Key Features of the Second Edition

•	 Includes more information on the biological foundations of 
development

•	 Contains new chapters on moral development and applied 
developmental psychology

•	 Incorporates enhanced pedagogy throughout the book. 

CONTENTS
	 1.	 Principles of Developmental Psychology
	 2.	 Theories of Development
	 3.	 Research Methodology and Design in Developmental Psychology
	 4.	 Physical and Motor Development
	 5.	 The Developing Brain
	 6.	 Genes, Environment and Development
	 7.	 Perceptual Development
	 8.	 Theories of Cognitive Development
	 9.	 Cognitive Processes
	10.	 The Development of Language and Communication
	11.	 Emotional Development
	12.	 Social Development
	13.	 Moral Development
	14.	 Developmental Psychopathology
	15.	 Applied Developmental Psychology

Paperback: CAN $58.95, ISBN: 978-1-4129-1115-3

©2011, 424 pages

Instructor and Student Resources: www.sagepub.co.uk/keenan

Cognitive 
Development
Infancy Through Adolescence

Kathleen M. Galotti, Carleton 
College

This innovative text by Kathleen 
M. Galotti is a dynamic look 
at the cognitive abilities of 
infants, preschoolers, children, 

and adolescents. It weaves together a variety of theoretical 
perspectives, and considers issues of research methodology 
carefully. The organization of the book is chronological, 
giving students a look at the “whole child,” although certain 
chapters feature a hybrid organization to consider special 
topics. Up to date, detailed, and written in Galotti’s clear, 
engaging, and personal style, this book is likely to be one 
both undergraduate and graduate students find compelling. 
Pedagogical features include chapter summaries, review 
questions that promote critical thinking, and a detailed 
glossary.

CONTENTS
	 1.	 Introduction and Overview
	 2.	 Major Theories, Frameworks, and Research Methods
	 3.	 Infancy: Perception and Attention
	 4.	 Infancy: Memorial and Conceptual Development
	 5.	 Late Infancy/Early Childhood: Acquiring Language
	 6.	 Early Childhood: Perception and Attention
	 7.	 Early Childhood: Memory and Conceptual Development
	 8.	 Early Childhood: Higher Order and Social Cognition
	 9.	 Middle Childhood: Basic Cognitive Processes
	10.	 Middle Childhood: Long-Term Memory and the Knowledge Base
	11.	 Middle Childhood: Higher Order and Complex Skills
	12.	 Adolescence: Continuing Cognitive Development
	13.	 Adolescence: Broader Impacts of Cognitive Development

Paperback: CAN $63.95, ISBN: 978-1-4129-6666-5

©2011, 536 pages
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Child Language
Acquisition and Development

Matthew Saxton, University of 
London, U.K.

The acquisition of language is 
a staggering feat, yet one that 
all typically developing children 
manage by the time they reach 
school age. Child Language: 

Acquisition and Development presents the latest thinking 
and research on how children acquire or develop their first 
language, written and developed in a manner that will be 
stimulating and interesting for a range of undergraduate 
students. The reader is taken from a standing start to the 
point where they can engage with key debates and current 
research in the field of child language. No background 
knowledge of linguistic theory is assumed and all specialist 
terms are introduced in clear, non-technical language. A 
theme running through the book is the nature-nurture debate, 
rekindled in the modern era by Noam Chomsky, with his 
belief that the form language takes in the child is largely 
determined by genetic factors. 

CONTENTS
	 1.	 Landmarks in the Landscape of Child Language
	 2.	 Can Animals Acquire Human Language? Shakespeare’s 

Typewriter
	 3.	 The Critical Period Hypothesis: Now or Never?
	 4.	 Input and Interaction: Tutorials for Toddlers
	 5.	 Language in the First Year: Breaking the Sound Barrier
	 6.	 The Developing Lexicon: What’s in a Name?
	 7.	 The Acquisition of Morphology: Linguistic Lego
	 8.	 Linguistic Nativism: To the Grammar Born
	 9.	 The Usage-Based Approach: Making It up as You Go Along
	10.	 You Say Nature, I Say Nurture: Better Call the Calling off off

Paperback: CAN $59.95, ISBN: 978-1-4129-0232-8

©2011, 344 pages

The Autistic 
Spectrum
Characteristics, Causes and 
Practical Issues

Jill Boucher, City University, U.K.

What are the historical 
foundations of autism and what 
precisely is meant by the autistic 
spectrum? How can we explain 

behavioural patterns of people with autism, young or old, 
and what are the major theoretical bases for understanding 
these? What is the latest thinking in how people are 
diagnosed with autism, and what are the most effective 
strategies for assessment, education and care for people 
with this extraordinary disability? Charting the development 
of our understanding of the condition, this book guides 
readers through theories at the psychological, neurobiological 
and  “first cause” levels, to methods of care, intervention, 
education and support. Concerned with provoking a critical 
attitude, the author also identifies areas of doubt and 
controversy, suggesting how they might arise and ways in 
which they may be resolved.

CONTENTS
	 1.	 The Subtypes Model of Autism
	 2.	 The Spectrum Model of Autism
	 3.	 Filling in the Picture
	 4.	 Facts and Figures
	 5.	 What Is Autism
	 6.	 A Framework for Explaining Autism
	 7.	 First Causes and Brain Bases
	 8.	 Explaining the Social, Emotional and Communication 

Impairments
	 9.	 Explaining the Repetitive Behaviours and Lack of Imaginative 

Creativity
	10.	 Explaining Other Universal or Common Characteristics
	11.	 Explaining Autism as a Whole
	12.	 What Causes Autism
	13.	 Assessment, Diagnosis and Screening
	14.	 Intervention
	15.	 Care

Paperback: CAN $57.95, ISBN: 978-0-7619-6212-0

©2011, 424 pages
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Ethics

Forensic Psychology

Decoding the 
Ethics Code
A Practical Guide for 
Psychologists, Updated Edition
Second Edition

Celia B. Fisher, Center for Ethics 
Education, Fordham University

Updated to include the APA 2010 
amendments to the Ethics code 

This special Updated Second Edition of Decoding the 
Ethics Code features the latest 2010 Amendments to the 
American Psychological Association’s (APA) Ethical Principles 
of Psychologists and Code of Conduct. Geared towards 
students enrolled in ethics courses in psychology, counselling, 
and social work, as well as to professionals in the field, this 
highly-praised book demystifies the APA Ethics Code. 

CONTENTS
	 1.	 A Code of Ethics for Psychology: How Did We Get Here?
	 2.	 The Introduction and Applicability Section, Preamble, and 

General Principles: What Do They Mean?
	 3.	 The APA Ethics Code and Ethical Decision Making
	 4.	 Standards for Resolving Ethical Issues
	 5.	 Standards on Competence
	 6.	 Standards on Human Relations
	 7.	 Standards on Privacy and Confidentiality
	 8.	 Standards on Advertising and Other Public Statements
	 9.	 Standards on Record Keeping and Fees
	10.	 Standards on Education and Training
	11.	 Standards on Research and Publication
	12.	 Standards on Assessment
	13.	 Standards on Therapy

Paperback: CAN $64.95, ISBN: 978-1-4129-9437-8

©2011, 408 pages

Current Perspectives in 
Forensic Psychology and 
Criminal Behavior
Third Edition

Curt R. Bartol

Anne M. Bartol

This text is a dynamic forensic psychology reader that 
provides cutting-edge research in police and correctional 
psychology, the psychology of crime and victimization, and 
psychology as applied to criminal and civil courts. 

CONTENTS
	 1.	 Education and Training Models in Forensic Psychology By David 

DeMatteo, Geoffrey Marczyk, Daniel A. Krauss, and Jeffrey Burl
	 2.	 Police Psychology By Curt R. Bartol
	 3.	 Science and Pseudoscience in Law Enforcement: A User-Friendly 

Primer By Scott O. Lilienfeld and Kristin Landfield
	 4.	 Effective Policing: Understanding How Polygraph Tests Work and 

Are Used By William G. Iacono
	 5.	 The Criminal Profiling Illusion: What’s Behind the Smoke and 

Mirrors? By Brent Snook, Richard M. Cullen, Craig Bennell, Paul 
J. Taylor, and Paul Gendreau

	 6.	 Juvenile Offenders’ Miranda Rights Comprehension and Self-
Reported Likelihood of Offering False Confessions By Naomi 
E. Sevin Goldstein, Lois Oberlander Condie, Rachel Kalbeitzer, 
Douglas Osman, & Jessica L. Geier

	 7.	 Reducing Misconceptions and False Beliefs in Police and 
Criminal Psychology By Michael G. Aamodt

	 8.	 Drugs and Sexual Assault: A Review By Elena Pope & Michelle 
Shouldice

	 9.	 Is It Stalking? Perceptions of Stalking Among College 
Undergraduates By Lorraine Phillip, Ryan Quirk, Barry Rosenfeld, 
& Maureen O’Connor

	10.	 Psychopathy: A Clinical Construct Whose Time Has Come By 
Robert D. Hare

	11.	 Child Sexual Molestation: Research Issues By Robert A. Prentky, 
Raymond A. Knight, & Austin F. S. Lee

	12.	 What Biosocial Criminology Offers Criminology By John Paul 
Wright and Danielle Boisvert

	13.	 Confession Evidence: Common Myths and Misconceptions By 
Saul M. Kassin

	14.	 Hypnosis and the Law: Examining the Stereotypes By Graham F. 
Wagstaff

	15.	 Assessing Allegations of Domestic Violence in Child Custody 
Evaluations By James N. Bow & Paul Boxer

	16.	 Three Types of Skills for Effective Forensic Psychological 
Assessments By Marc Sageman

	17.	 Developmentally Sensitive Forensic Interviewing of Preschool 
Children: Some Guidelines Drawn from Basic Psychological 
Research By Connie M. Tang

	18.	 A 10-Year Update of “Review and Critique of Empirical Studies of 
Rape Avoidance” By Sarah E. Ullman

	19.	 Reporting Sexual Victimization to the Police and Others: Results 
From a National-Level Study of College Women By Bonnie S. 
Fisher, Leah E. Daigle, Francis T. Cullen, & Michael G. Turner

	20.	 Patterns of Anti-Gay Violence: An Analysis of Incident 
Characteristics and Victim Reporting By Kristen Kuehnle & Anne 
Sullivan

	21.	 Offenders’ Family Members’ Responses to Capital Crimes: The 
Need for Restorative Justice Initiatives By Sarah Eschholz, Mark 
D. Reed, Elizabeth Beck, & Pamela Blume Leonard

	22.	 A National Survey of Correctional Psychologists By Jennifer L. 
Boothby & Carl B. Clements

	23.	 The Rehabilitation and Reintegration of Offenders: The Current 
Landscape and Some Future Directions for Correctional 
Psychology By J. Stephen Wormith, Richard Althouse, Mark 
Simpson, Lorraine R. Reitzel, Thomas J. Fagan, & Robert D. 
Morgan

	24.	 What is Correctional about Clinical Practice in Corrections? By 
Philip R. Magaletta, Marc W. Patry, Erik F. Dietz, & Robert K. Ax

	25.	 The Challenges of Mentally Ill Female Offenders in Prison By 
Elaine A. Lord

	26.	 Multisystemic Therapy for Antisocial Juveniles: Suggestions for 
Improvement By Willem H. J. Martens

Paperback: CAN $43.95, ISBN: 978-1-4129-9244-2

May 2011, 352 pages
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Updated Edition of 
Bestseller

Introduction to 
Forensic 
Psychology
Research and Application
Third Edition

Curt R. Bartol

Anne M. Bartol

Up-to-date coverage of contemporary research and 
practice in the field of forensic psychology 

Filled with real–life examples, practical applications, and case 
law discussions, this proven text covers new and emerging 
fields of study, the many areas where psychology plays 
a significant role in the civil and criminal justice systems, 
and the wide range of issues that are an integral part of the 
forensic psychologist’s day-to-day work.  

CONTENTS
	 1.	 Forensic Psychology: Introduction and Overview
	 2.	 Police Psychology
	 3.	 Investigative Psychology
	 4.	 Consulting and Testifying
	 5.	 Consulting with Criminal Courts
	 6.	 Consulting with Juvenile and Civil Courts
	 7.	 The Development of Delinquent and Criminal Behavior
	 8.	 Psychology of Violence and Intimidation
	 9.	 Psychology of Sexual Assault
	10.	 Forensic Psychology and the Victims of Crime and Other Wrongs
	11.	 Family Violence, Abuse and Victimization
	12.	 Corrections Psychology in Adult Settings
	13.	 Juvenile Corrections

Paperback: CAN $98.95, ISBN: 978-1-4129-9175-9

May 2011, 592 pages

Instructor and Student Resources: www.sagepub.com/bartol3e

General/History/
Introductory 
Psychology

A History of 
Psychology
A Global Perspective

Eric Shiraev, George Mason 
University

This text provides a fresh 
and engaging perspective on 
psychology’s history, covering the 
discipline’s development around 

the world and highlighting its interdisciplinary nature. It offers 
comprehensive coverage of both classical and contemporary 
systems of thought, connects psychology to evolving society 
and culture from ancient times to today, and provides scores 
of contemporary applications that draw students into the 
topic. Clarity of coverage, illustrative examples, visual aids, 
and critical thinking questions make this text enjoyable for 
instructor and student alike.

CONTENTS
	 1.	 Understanding Psychology’s History
	 2.	 Early Psychological Knowledge
	 3.	 Psychology During Mid-Millennium Transitions: 15th to the End 

of the 18th Century
	 4.	 Psychology in the Laboratory
	 5.	 Psychology and the Mass Society at the Beginning of the 20th 

Century
	 6.	 Clinical Research and Psychology at the End of the 19th and 

Beginning of the 20th Century
	 7.	 The Birth and Development of the Behaviorist Tradition
	 8.	 The Birth and Development of Psychoanalysis
	 9.	 The Paths of Gestalt Psychology
	10.	 Theoretical and Applied Psychology After the Great War
	11.	 Behaviorism and Psychoanalysis in the Mid-20th Century: 

Theoretical and Applied Paths
	12.	 Humanistic and Cognitive Psychology
	13.	 Focusing on Contemporary Issues

Hardcover: CAN $98.95, ISBN: 978-1-4129-7383-0

©2011, 560 pages

Instructor and Student Resources: www.sagepub.com/shiraev
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Positive 
Psychology
The Scientific and Practical 
Explorations of Human Strengths
Second Edition

C. R. Snyder, University of Kansas, 
Lawrence

Shane J. Lopez, Gallup/Clifton 
Strengths School

Jennifer Teramoto Pedrotti, California Polytechnic State 
University, San Luis Obispo

Bringing both the science, and the real-life applications, 
of positive psychology to life for students 

This revision of the cutting edge, most comprehensive 
text for this exciting field presents new frameworks for 
understanding positive emotions and human strengths. 
The authors—all leading figures in the field—show how to 
apply the science to improve schooling, the workplace, and 
cooperative lifestyles among people. Well-crafted exercises 
engage students in applying major principles in their own 
lives, and more than 50 case histories and comments from 
leaders in the field vividly illustrate key concepts as they 
apply to real life. 

CONTENTS
Remembering C. R. Snyder’s Legacy of Hope
	 1.	 Welcome to Positive Psychology
	 2.	 Eastern and Western Perspectives on Positive Psychology
	 3.	 Classifications and Measures of Strengths and Positive 

Outcomes
	 4.	 Developing Strengths and Living Well in a Cultural Context
	 5.	 Living Well at Every Stage of Life
	 6.	 The Principles of Pleasure: Understanding Positive Affect, 

Positive Emotions, Happiness, and Well-Being
	 7.	 Making the Most of Emotional Experiences: Emotion-Focused 

Coping, Emotional Intelligence, Socioemotional Selectivity, and 
Emotional Storytelling

	 8.	 Seeing Our Futures Through Self-Efficacy, Optimism, and Hope
	 9.	 Wisdom and Courage: Two Universal Virtues
	10.	 Mindfulness, Flow, and Spirituality: In Search of Optimal 

Experiences
	11.	 Empathy and Egotism: Portals to Altruism, Gratitude, and 

Forgiveness
	12.	 Attachment, Love, and Flourishing Relationships
	13.	 Balanced Conceptualizations of Mental Health and Behavior
	14.	 Interceding to Prevent the Bad and Enhance the Good
	15.	 Positive Schooling
	16.	 Good Work: The Psychology of Gainful Employment
	17.	 The Me/We Balance: Building Better Communities
	18.	 Going Positive

Paperback: CAN $76.95, ISBN: 978-1-4129-9062-2

©2011, 616 pages

Instructor and Student Resources: www.sagepub.com/snyder2einstr

Essential 
Psychology
A Concise Introduction

Philip Banyard, Nottingham Trent 
University

Mark N. O. Davies, East London 
University, U.K.

Christine Norman, Nottingham 
Trent University, U.K.

Belinda Winder, Nottingham Trent University, U.K.

Essential Psychology: A Concise Introduction offers both 
the specialist and non-specialist Psychology student the 
perfect companion at an affordable price. It represents a 
fresh alternative to the range of expensive, American-oriented 
titles on the market that are full of topics you need but also 
many you don’t need on your course. It spans 18 accessibly-
sized chapters but concentrates on the six fundamental topic 
areas that are taught at introductory level.

CONTENTS
	 1.	 Sex, Lies and Digital Horizons By Mark N. O. Davies and Philip 

Banyard
	 2.	 How Psychology Became a Science By Simon Watts
	 3.	 Issues and Debates in Psychology By Garry Young
	 4.	 Memory By Thom Baguley and Andrew J. Edmonds
	 5.	 An Introduction to Sensation, Perception and Attention By 

Andrew K. Dunn and Paula C. Stacey
	 6.	 Thinking and Problem-Solving By Gary Jones
	 7.	 The Human Nervous System: Functional Anatomy By Antonio 

Castro and Mark J. T. Sergeant
	 8.	 Communication within the Brain By Rachel Horsley and Christine 

Norman
	 9.	 Brain and Behaviour: Sex Differences By Mark J T Sergeant and 

Antonio Castro
	10.	 Behaviour within Groups By Susan Hansen, Paige Wilcoxson and 

Dan Bysouth
	11.	 Behaviour between Groups By Mick Gregson, Rowena Hill and 

Nicholas Blagden
	12.	 Social Judgements and Behaviour By Alex Meredith and Monica 

Whitty
	13.	 Development during the Early Years By Lucy J. Betts et al
	14.	 Development during the School Years By Lee Farrington-Flint et 

al
	15.	 Atypical Child Development By Gayle V Dillon, Susannah J Lamb 

and Andrew Grayson
	16.	 Personality By Glenn Williams, Jamie Murphy and James 

Houston
	17.	 Intelligence: Measuring the Mind By Eva Sundin
	18.	 Self By Jill Arnold and Brendan Gough

Paperback: CAN $60.95, ISBN: 978-1-8478-7538-9

©2011, 472 pages

Instructor and Student Resources: www.sagepub.co.uk/banyard
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Health Psychology

Health 
Psychology
Third Edition

David F. Marks, City University, 
London, U.K.  

Michael Murray, Keele University, 
U.K.  

Brian Evans, City University and 
Middlesex University, U.K.

Emee Estacio, Keele University, U.K.  

The Third Edition of this best-selling textbook Health 
Psychology, has been thoroughly updated and revised to 
make it even more essential for course teaching. Retaining 
the celebrated approach of previous editions in examining 
critical perspectives in health psychology, this new edition 
now incorporates research from a fuller range of perspectives 
including more ‘mainstream’ health psychology. Therefore 
this textbook provides students with a broader, more rounded 
understanding of the field.

CONTENTS
	 1.	 Health Psychology: An Introduction  
	 2.	 The Macro-Social Environment and Health  
	 3.	 Social Inequalities, Social Justice and Health  
	 4.	 Culture and Health  
	 5.	 A-Z of Research Methods in Health Psychology  
	 6.	 Theories, Models and Interventions Applied to Sexual Health  
	 7.	 Food, Eating and the Environment  
	 8.	 Alcohol and Drinking  
	 9.	 Tobacco and Smoking  
	10.	 Physical Activity and Exercise  
	11.	 Information and Communication  
	12.	 Stress and Coping  
	13.	 Screening and Immunization  
	14.	 Health Literacy  
	15.	 Community Approaches within Health Psychology  
	16.	 Lay Representations of Illness  
	17.	 Illness and Personality  
	18.	 Medicine-Taking: Adherence and Resistance  
	19.	 Pain  
	20.	 Cancer and Chronic Diseases

Paperback: CAN $74.95, ISBN: 978-1-8486-0622-7

January 2011, 616 pages

Instructor and Student Resources: www.sagepub.co.uk/marks3

Psychology for 
Medicine
Susan Ayers, University of Sussex, 
U.K.

Richard de Visser, University of 
Sussex, U.K.

This first of its kind 
comprehensive textbook covers 

all the psychology you need to know as an undergraduate 
medical student. The authors show the importance of applied 
psychological theory and evidence to medicine, and offer 
enough depth on the subject to span your entire degree. 

CONTENTS
	 1.	 Psychology and Medicine
	 2.	 Motivation, Emotion, and Health
	 3.	 Stress and Health
	 4.	 Symptoms and Illness
	 5.	 Health and Behaviour
	 6.	 Chronic Illness, Death, and Dying
	 7.	 Brain and Behaviour
	 8.	 Psychosocial Development across the Lifespan
	 9.	 Social Psychology
	10.	 Learning, Perception, and Memory
	11.	 Immunity and Protection
	12.	 Cardiovascular and Respiratory
	13.	 Gastrointestinal
	14.	 Reproduction and Endocrinology
	15.	 Genitourinary Medicine
	16.	 Psychiatry and Neurology
	17.	 Evidence-Based Medicine
	18.	 Clinical Interviewing
	19.	 Psychological Intervention

Paperback: CAN $61.95.  ISBN: 978-1-4129-4691-9

©2011, 552 pages
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Psychobiological 
Processes in 
Health and 
Illness
Kate Hamilton-West, University of 
Kent, U.K.

Psychobiological Processes in Health and Illness is an 
accessible and engaging introduction to the interrelationships 
between mind and body across a broad range of topics 
including infectious illness, autoimmunity, cancer and 
pain. Taking a biopsychosocial approach, it brings together 
research from a number of disciplines in health psychology, 
biology and the medical sciences.   

CONTENTS
	 1.	 The Mind-Body Connection
	 2.	 The Link between Stress and Illness
	 3.	 Positive Processes in Health and Illness
	 4.	 A Healthy Disposition
	 5.	 Psychobiological Processes in Pain
	 6.	 At Risk Populations
	 7.	 Psychobiological Interventions
	 8.	 Methodological Issues in Psychobiological Research
	 9.	 Future Directions in Psychobiological Research

Paperback: CAN $48.95, ISBN: 978-1-8478-7244-9

©2011, 256 pages

Industrial/
Organizational 

Psychology

Bestseller!

Group 
Dynamics for 
Teams
Third Edition

Daniel Levi, California Polytechnic 
State University, San Luis Obispo

This clear and engaging book 
explains the basic psychological 

concepts of group dynamics with a focus on their application 
with teams in the workplace. Grounded in psychology 
research but with a very practical focus on organizational 
behaviour issues, this book helps readers understand and 
participate in teams more effectively in day-to-day work.

CONTENTS
	 1.	 Understanding Teams
	 2.	 Defining Team Success
	 3.	 Team Beginnings
	 4.	 Understanding the Basic Team Processes
	 5.	 Cooperation and Competition
	 6.	 Communication
	 7.	 Managing Conflict
	 8.	 Power and Social Influence
	 9.	 Decision Making
	10.	 Leadership
	11.	 Problem Solving
	12.	 Creativity
	13.	 Diversity
	14.	 Team and Organizational Culture
	15.	 Virtual Teams
	16.	 Evaluating and Rewarding Teams
	17.	 Team-Building and Team Training

Paperback: CAN $71.95, ISBN: 978-1-4129-7762-3

©2011, 392 pages

Instructor Teaching Site: www.sagepub.com/levi3einstr
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Updated Edition of 
Bestseller

Organization 
Change
Theory and Practice
Third Edition

W. Warner Burke, Teachers 
College, Columbia University

This bestselling text shows how 
effective organization change is 
grounded in sound knowledge 

about human behaviour in the workplace. Author W. Warner 
Burke reviews various models and cases to demonstrate 
how to diagnose change issues in organizations. The book 
integrates theory and research with application for insight 
into all aspects of organization change.

CONTENTS
	 1.	 Sources for Understanding Organization Change
	 2.	 Rethinking Organization Change
	 3.	 A Brief History of Organization Change
	 4.	 Theoretical Foundations of Organizations and Organization 

Change
	 5.	 The Nature of Organization Change
	 6.	 Levels of Organization Change: Individual, Group, and Larger 

System
	 7.	 Organization Change: Research and Theory
	 8.	 Conceptual Models for Understanding Organization Change
	 9.	 Integrated Models for Understanding Organizations and for 

Leading and Managing Change
	10.	 The Burke-Litwin Causal Model of Organization Performance and 

Change
	11.	 Organizational Culture Change
	12.	 Transformational Leadership
	13.	 Leading Organization Change
	14.	 Organization Change: Integration and Future Needs

Paperback: CAN $65.95, ISBN: 978-1-4129-7886-6

©2011, 384 pages

Instructor Teaching Site: wwww.sagepub.com/burke3einstr

Research Methods & 
Statistics

Methods in 
Psychological 
Research
Second Edition

Annabel Ness Evans, Concordia 
University College of Alberta

Bryan J. Rooney, Concordia 
University College of Alberta

This text provides an applied approach in this thoroughly 
updated second edition of Methods of Psychological 
Research. The authors continue to rely on student feedback 
from their extensive classroom experience to insure both 
accessibility and relevance. End-of-chapter FAQs and 
projects complement the in-text exercises and art to develop 
a refreshingly realistic methodology.

CONTENTS
	 1.	 Introduction to Research in Psychology
	 2.	 Understanding the Research Literature
	 3.	 Research in Psychology: An Ethical Enterprise
	 4.	 Hypothesis Testing, Power, and Control: A Review of the Basics
	 5.	 Measuring Variables
	 6.	 Selecting Research Participants
	 7.	 Experimental Design: Independent Groups Designs
	 8.	 Experimental Design: Dependent Groups and Mixed Groups 

Designs
	 9.	 Experimental Design: Single-Participant Designs/The Operant 

Approach
	10.	 Finding Relationships Among Variables: Nonexperimental 

Research
	11.	 Data Collection Methods
	12.	 Program Evaluation, Archival Research, and Meta-Analytic 

Designs
	13.	 Your Research Project: Analyzing, Interpreting, and Presenting 

Your Research
	14.	 Communicating in Psychology

Paperback: CAN $80.95, ISBN: 978-1-4129-7788-3

©2011, 408 pages

Instructor and Student Resources: www.sagepub.com/evans2e

Research 
Methods in 
Psychology
Investigating Human Behavior

Paul G. Nestor, University of 
Massachusetts, Boston

Russell K. Schutt, University of 
Massachusetts, Boston

Using substantive research stories to illustrate the 
presentation of research methods in each chapter, this 
textbook presents systematically the entire research 
process and its major variants within a unifying conceptual 
framework.

CONTENTS
	 1.	 Uncommon Sense: Scientific Method and Human Reasoning
	 2.	 The Foundations of Psychological Research
	 3.	  Ethics
	 4.	 Theory and Measurement
	 5.	 Sampling and Surveys
	 6.	 Simple Experimental Designs
	 7.	 Complex Experimental Designs
	 8.	 Quasi-Experimental Designs
	 9.	 Small N Designs
	10.	 Statistical Analysis
	11.	 Qualitative Methods
	12.	 Essentials of APA Report Writing

Paperback: $84.95, ISBN: 978-1-4129-6049-6

©2012, 528 pages

Instructor and Student Resources: www.sagepub.com/nestor
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Bestseller!

The Process of 
Research in 
Psychology
Dawn M. McBride, Illinois State 
University

A student friendly, thoughtfully 
organized introduction to 
research in psychology 

Employing numerous examples and the pedagogical 
approach of spaced repetition, this introductory text provides 
a step-by-step explanation of how to design, conduct, and 
present a research study in psychology. Chronologically 
organized and chock-full of pedagogy, this book creates 
logical scaffolding upon which students can build their 
knowledge.

CONTENTS
	 1.	 Psychological Research: The Whys and Hows of the Scientific 

Method
	 2.	 Hypothesis Development: Where Research Questions Come From
	 3.	 How Psychologists Use the Scientific Method: Observation 

Techniques and Research Designs
	 4.	 Types of Variables
	 5.	 Ethical Guidelines for Psychological Research
	 6.	 Sampling
	 7.	 Summarizing and Interpreting Data: Using Statistics
	 8.	 Reporting Research
	 9.	 The Nuts and Bolts of Survey Research
	10.	 The Nuts and Bolts of Correlational Studies
	11.	 The Nuts and Bolts of Experiments
	12.	 The Nuts and Bolts of Quasi-Experiments
	13.	 The Nuts and Bolts of Other Specialized Designs
	14.	 The Nuts and Bolts of Using Statistics

Paperback: CAN $77.95, ISBN: 978-1-4129-6078-6

©2010, 352 pages

Instructor and Student Resources: www.sagepub.com/mcbridestudysite

Doing 
Qualitative 
Research in 
Psychology
A Practical Guide

Michael A Forrester, University 
of Kent

This unique text provides a complete introduction to 
qualitative methods in psychology and will be ideal reading 
for anyone doing a course in qualitative psychology or 
planning a practical project using qualitative approaches. 
Forrester’s book has been developed in tandem with its 
own dataset, collected specifically for the book which will 
be a unique resource for any students using the text. Using 
interview recordings (video and audio, available to readers 
on-line) alongside worked examples of different ways to 
analyze the same dataset, the handbook and the interview 
data together provide an invaluable resource for anybody 
interested in either learning or teaching qualitative methods 
in psychology.

CONTENTS
	 1.	 Theory and Method in Qualitative Research By Cath Sullivan
	 2.	 Conducting Literature Reviews By Rachel Shaw
	 3.	 Approaches to Data Collection in Qualitative Research By 

Stephen Gibson and Sarah Riley
	 4.	 The Interview in Qualitative Research By Siobhan Hugh-Jones
	 5.	 Research Ethics in Qualitative Research By Nigel King
	 6.	 Introducing the Data Set By Stephen Gibson
	 7.	 QM1: Discourse Analysis By Sally Wiggins and Sarah Riley
	 8.	 QM2: Grounded Theory By Alasdair Gordon-Finlayson
	 9.	 QM3: Interpretative Phenomenological Analysis By Rachel Shaw
	10.	 QM4: Conversation Analysis By Michael Forrester
	11.	 Writing up the Qualitative Methods Research Report By Colm 

Crowley

Paperback: CAN $51.95, ISBN: 978-1-8478-7911-0

©2011, 280 pages

Practical 
Statistics
A Quick and Easy Guide to IBM® 
SPSS® Statistics, STATA, and 
Other Statistical Software

David Kremelberg, University of 
Connecticut, Storrs

This book provides readers 
with step-by-step guidance 

on running a wide variety of statistical analyses in IBM; 
SPSS® Statistics, Stata, and other programs. Author David 
Kremelberg begins his user-friendly text by covering charts 
and graphs through regression, time-series analysis, and 
factor analysis. 

CONTENTS
	 1.	 An Introduction to Statistics & Quantitative Methods
	 2.	 An Introduction to IBM® SPSS® Statistics and Stata
	 3.	 Descriptive Statistics
	 4.	 Pearson’s r, Chi-square, t-Test, and ANOVA
	 5.	 Linear Regression
	 6.	 Logistic, Ordered, Multinomial, Negative Binomial, and Poisson 

Regression
	 7.	 Factor Analysis
	 8.	 Time-Series Analysis
	 9.	 Hierarchical Linear Modeling
	10.	 Structural Equation Modeling

Paperback: CAN $43.95, ISBN: 978-1-4129-7494-3

©2011, 528 pages

Student Study Site: www.sagepub.com/kremelstudy
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Integrative 
Statistics for 
the Social and 
Behavioral 
Sciences
Renee Ha and James Ha, both at 
University of Washington

Designed to engage students and lower their “fear factor”, 
Integrative Statistics for the Social and Behavioral 
Sciences is a concise, user-friendly text that prepares 
students for the real-world applications of statistics. Students 
will learn the full range of statistical tests available to them, 
the skills to choose the appropriate statistical analysis 
when faced with a dataset, and the skills to interpret the 
output from the wide variety of statistical software packages 
available (including Excel and SPSS).

CONTENTS
	 1.	 Introduction to Statistics
	 2.	 Definitions
	 3.	 Frequency Distributions and Graphing
	 4.	 Central Tendency and Variability
	 5.	 The Normal Distribution, Standardized Scores and Probability
	 6.	 Sampling Distribution of the Mean and the Single Sample 

Z-Statistic
	 7.	 Introduction to Inferential Statistics
	 8.	 Single Sample Tests
	 9.	 Two Sample Tests
	10.	 ANOVA
	11.	 Complex ANOVA Designs
	12.	 Correlation and Regression
	13.	 General Linear Model
	14.	 Nonparametric Tests
	15.	 Review

Paperback: CAN $70.95, ISBN: 978-1-4129-8744-8

May 2011, 312 pages

Instructor Teaching Site: www.sagepub.com/ha

Statistics 
Alive!
Second Edition

Wendy J. Steinberg, Affiliate 
Faculty, Division of Educational 
Psychology and Methodology, 
University at Albany, SUNY

Based on years of first-hand 
teaching experience, Wendy 

J. Steinberg has created Statistics Alive!, the most 
user-friendly statistics text for students in the social and 
behavioural sciences, now in its Second Edition. This 
textbook includes topics such as frequency distributions, 
hypothesis formation, and inferential statistics and bivariate 
regression. Effect size and power, often shortchanged in other 
textbooks, each get substantive treatment. Students are well 
prepared for a next course in statistics.

CONTENTS
	 1.	 Math Review, Vocabulary, and Symbols
	 2.	 Measurement Scales
	 3.	 Frequency and Percentile Tables
	 4.	 Graphs and Plots
	 5.	 Mode, Median, and Mean
	 6.	 Range, Variance, and Standard Deviation
	 7.	 Percent Area and the Normal Curve
	 8.	 z Scores
	 9.	 Score Transformations and Their Effects
	10.	 Probability Definitions and Theorems
	11.	 The Binomial Distribution
	12.	 Sampling, Variables, and Hypotheses
	13.	 Errors and Significance
	14.	 The z Score as a Hypothesis Test
	15.	 Standard Error of the Mean
	16.	 Normal Deviate Z Test
	17.	 One-Sample t Test
	18.	 Interpreting and Reporting One-Sample t: Error, Confidence, and 

Parameter Estimates
	19.	 Standard Error of the Difference Between the Means
	20.	 t Test With Independent Samples and Equal Sample Sizes
	21.	 t test With Unequal Sample Sizes
	22.	 t Test With Related Samples
	23.	 Interpreting and Reporting Two-Sample t: Error, Confidence, and 

Parameter Estimates
	24.	 ANOVA Logic: Sums of Squares, Partitioning, and mean Squares
	25.	 One-Way ANOVA: Independent Samples and Equal Sample Sizes
	26.	 Turkey HSD Test
	27.	 Scheffé Test
	28.	 Main Effects and Interaction Effects
	29.	 Factorial ANOVA
	30.	 One-Variable Chi-Square: Goodness of Fit
	31.	 Two-Variable Chi-Square: Test of Independence
	32.	 Measures of Effect Size
	33.	 Power and the Factors Effecting It
	34.	 Relationship Strength and Direction
	35.	 Pearson r
	36.	 Correlation Pitfalls
	37.	 Linear Prediction
	38.	 Standard Error of Prediction
	39.	 Introduction to Multiple Regression
	40.	 Selecting the Appropriate Analysis

Paperback: CAN $91.95, ISBN: 978-1-4129-7950-4

©2011, 632 pages
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Discovering 
Statistics 
Using SPSS
Third Edition

Andy Field, University of Sussex, 
U.K.

“Andy Field’s book is remarkable 
in that it is appropriate for both 

graduate and undergraduate students. If there is a perfect 
statistics book...this is the book.” 

—Paul Hackett, 
Emerson College

“I LOVE this book!! Finally, a comprehensive, readable stats book 
that can be used from BA to PhD level. How refreshing!!”

—Heather Frederick, 
Northcentral University 

Written in his vivid and entertaining style, Andy Field provides 
students with everything they need to understand, use and 
report statistics—at every level—in the Third Edition of 
Discovering Statistics Using SPSS. Retaining the strong 
pedagogy from previous editions, he makes statistics 
meaningful by including playful examples from everyday 
student life (among other places), creating a gateway into 
the often intimidating world of statistics. In the process, 
he presents an opportunity for students to ground their 
knowledge of statistics through the use of SPSS.

CONTENTS
	 1.	 Why Is My Evil Lecturer Forcing Me to Learn Statistics?
	 2.	 Everything You Ever Wanted to Know about Statistics (Well, Sort 

of)
	 3.	 The SPSS Environment
	 4.	 Exploring Data with Graphs
	 5.	 Exploring Assumptions
	 6.	 Correlation
	 7.	 Regression
	 8.	 Logistic Regression
	 9.	 Comparing Two Means
	10.	 Comparing Several Means: ANOVA (GLM 1)
	11.	 Analysis of Covariance, ANCOVA (GLM 2)
	12.	 Factorial ANOVA (GLM 3)
	13.	 Repeated-Measures Designs (GLM 4)
	14.	 Mixed Design ANOVA (GLM 5)
	15.	 Non-Parametric Tests
	16.	 Multivariate Analysis of Variance (MANOVA)
	17.	 Exploratory Factor Analysis
	18.	 Categorical Data
	19.	 Multilevel Linear Models

Paperback: CAN $87.95, ISBN: 978-1-8478-7907-3

©2009, 856 pages

Instructor and Student Resources: www.uk.sagepub.com/field3e

Discovering 
Statistics 
Using SAS
Andy Field, University of Sussex, 
U.K.

Jeremy Miles, RAND Corporation

Hot on the heels of Andy 
Field’s best-selling Discovering 

Statistics Using SPSS, Third Edition (2009), the author has 
teamed up with a co-author, Jeremy Miles, to adapt this 
textbook for SAS® using the most up-to-date commands and 
programming language available in latest release 9.2.SAS® 
is a very powerful and popular package used throughout the 
world in university education, especially in the Behavioural 
Sciences, Business, and Economics. As with its sister 
textbook, Discovering Statistics Using SAS® takes the entry 
level student from first principles right the way through to 
advanced level statistical concepts all the while grounding 
knowledge through the use of SAS®. Its approach is to teach 
statistical concepts as well as the computational principles, 
commands and language of the SAS® software package in 
one textbook, and given this comprehensive coverage this 
textbook should be enthusiastically adopted on a wide variety 
of statistics courses.

CONTENTS
 	1.	 Why Is My Evil Lecturer Forcing Me to Learn Statistics?
	 2.	 Everything You Ever Wanted to Know about Statistics (Well,  

Sort of)
	 3.	 The SAS Environment
	 4.	 Exploring Data with Graphs
	 5.	 Exploring Assumptions
	 6.	 Correlation
	 7.	 Regression
	 8.	 Logistic Regression
	 9.	 Comparing Two Means
	10.	 Comparing Several Means: ANOVA (GLM 1)
	11.	 Analysis of Covariance, ANCOVA (GLM 2)
	12.	 Factorial ANOVA (GLM 3)
	13.	 Repeated-Measures Designs (GLM 4)
	14.	 Mixed Design ANOVA (GLM 5)
	15.	 Non-Parametric Tests
	16.	 Multivariate Analysis of Variance (MANOVA)
	17.	 Exploratory Factor Analysis
	18.	 Categorical Data
	19.	 Multilevel Linear Models

Paperback: CAN $89.95, ISBN: 978-1-8492-0092-9

©2011, 752 pages

Instructor and Student Resources: www.uk.sagepub.com/fieldandmilessas/
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A Conceptual 
Guide to 
Statistics 
Using SPSS
Elliot T. Berkman, University of 
Oregon

Steven P. Reise, University of 
California, Los Angeles

This book helps students develop a conceptual understanding 
of a variety of statistical tests by linking the statistics with 
the computational steps and output from SPSS. Learning 
how statistical ideas map onto computation in SPSS will 
help students build a better understanding of both. For 
example, seeing exactly how the concept of variance is used 
in SPSS-how it is converted into a number based on real 
data, which other concepts it is associated with, and where it 
appears in various statistical tests-will not only help students 
understand how to use statistical tests in SPSS and how 
to interpret their output, but will also teach them about the 
concept of variance itself.

CONTENTS
	 1.	 Introduction
	 2.	 Descriptive Statistics
	 3.	 Chi-Squared Test
	 4.	 Linear Correlation
	 5.	 One- and Two Sample T-Tests
	 6.	 One-way ANOVA
	 7.	 Two- and Higher-way ANOVA
	 8.	 Within-subject ANOVA
	 9.	 Mixed-model ANOVA
	10.	 MANOVA
	11.	 Regression
	12.	 ANCOVA
	13.	 Factor and Components Analysis
	14.	 Psychometrics
	15.	 Non-parametric Tests
	16.	 Matrix Algebra
	17.	 Appendix on the General Formulation of Custom Contrasts using 

Syntax

Paperback: CAN $44.95, ISBN: 978-1-4129-7406-6

April 2011, 288 pages

Bestseller!

Statistics for 
People Who 
(Think They) 
Hate Statistics
Fourth Edition

Neil J. Salkind, University of 
Kansas

The Fourth Edition of Neil J. Salkind’s bestselling text 
introduces students to the fundamentals of basic statistics 
in an informative, personable, and unintimidating way. The 
author expertly guides students through various statistical 
procedures, beginning with basic descriptive statistics and 
correlation and graphical representation of data and ending 
with inferential techniques including analysis of variance.

CONTENTS
	 1.	 Statistics or Sadistics? It’s Up to You
	 2.	 Means to an End: Computing and Understanding Averages
	 3.	 Vive la Différence: Understanding Variability
	 4.	 A Picture Really Is Worth a Thousand Words
	 5.	 Ice Cream and Crime: Computing Correlation Coefficients
	 6.	 Just the Truth: An Introduction to Understanding Reliability and 

Validity
	 7.	 Hypotheticals and You: Testing Your Questions
	 8.	 Are Your Curves Normal? Probability and Why It Counts
	 9.	 Significantly Significant: What It Means for You and Me
	10.	 Only The Lonely: The One Sample Z test
	11.	 t(ea) for Two: Tests Between the Means of Different Groups
	12.	 t(ea) for Two (Again): Tests Between the Means of Related 

Groups
	13.	 Two Groups Too Many? Try Analysis of Variance
	14.	 Two Too Many Factors: Factorial Analysis of Variance
	15.	 Cousins or Just Good Friends? Testing Relationships Using the 

Correlation Coefficient
	16.	 Predicting Who’ll Win the Super Bowl: Using Linear Regression
	17.	 What to Do When You’re Not Normal: Chi-Square and Some 

Other Nonparametric Tests
	18.	 Some Other (Important) Statistical Procedures You Should Know 

About
	19.	 A Statistical Software Sampler
	20.	 The Ten (or More) Best Internet Sites for Statistics Stuff
	21.	 The Ten Commandments of Data Collection

Paperback: CAN $62.95, ISBN: 978-1-4129-7959-7

©2011, 472 pages

Instructor and Student Resources: www.sagepub.com/salkind4e
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An R Companion 
to Applied 
Regression
Second Edition

John Fox, McMaster University

Sanford Weisberg, University of 
Minnesota

A broad introduction to the R statistical computing 
environment in the context of applied regression analysis 

Intended as a companion to a text or course on modern 
applied regression analysis, this completely rewritten Second 
Edition provides an extensive introduction to the R statistical 
environment in the context of applied regression.

CONTENTS
Preface
	 1.	 Getting Started With R
	 2.	 Reading and Manipulating Data
	 3.	 Exploring and Transforming Data
	 4.	 Fitting Linear Models
	 5.	 Fitting Generalized Linear Models
	 6.	 Diagnosing Problems in Linear and Generalized Linear Models
	 7.	 Drawing Graphs
	 8.	 Writing Programs

Paperback: CAN $76.95, ISBN: 978-1-4129-7514-8

©2011, 472 pages

Student Resources

An EasyGuide 
to APA Style
Beth M. Schwartz, Randolph 
College

R. Eric Landrum, Boise State 
University

Regan A.R. Gurung, University of 
Wisconsin, Green Bay

Master APA style and format quickly and easily! 

Written by experienced psychology instructors who are 
respected members of the APA’s Teaching of Psychology 
division, this guide provides an easy alternative for anyone 
struggling with APA style. Written in a clear, conversational, 
and sometimes humorous style, this book presents easy-to 
understand explanations of how to write research papers, 
cite research, and do any work requiring APA format. The 
authors demystify the process with easy-to-follow advice, 
tips, and visual representations of how to use APA style.

CONTENTS
	 1.	 Style v. Format Why It Matters to Your Audience and Why It 

Should Matter to You
	 2.	 Your Visual  Guide to APA Style QuickFinder Using  a Sample 

Paper
	 3.	 General Writing Tips Specific to APA Style
	 4.	 A Quick Grammar Summary for APA Style Writing
	 5.	 Thou Shalt Not Steal (Nor be Lazy): Plagiarism and How to Avoid 

It
	 6.	 Avoiding Biased Language (He Said, She Said)
	 7.	 Whodunnit (Or Said It)? Citing References in Text
	 8.	 The Buck Starts Here: Method Section Update or What Exactly 

Did They Do?
	 9.	 And the Winner Is? Writing Your Results and Associated Fun
	10.	 References: Everybody Needs References
	11.	 The Numbers Game: How to Write Numbers (and When the Rules 

Change)
	12.	 Formatting: Organizing, Headings, and Making Your Work Look 

Good to Print
	13.	 Table that Motion: Special Challenges of Tables and Figures
	14.	 Make Microsoft Word 2007 Work For You: APA Formatting
	15.	 Making a List, Checking it Twice: Enumeration and Seriation
	16.	 The Devil is in the Details: Abbreviations, Signs, Symbols, 

Quotations, and Punctuation
	17.	 Using Rubrics: Knowing What it Means to Write a Good Paper
	18.	 Get It Right! Proofreading the Entire Paper
	19.	 Complete Sample of Experimental (Research) Paper -- Samples, 

Anyone?
	20.	 All Together Now: The Most Common Mistakes to Avoid

Spiral: CAN $30.95, ISBN: 978-1-4129-9124-7

February 2011, 228 pages

SAGE  
Journals Online
This award-winning and powerful platform is home 
to more than 53 journals in psychology, counseling, 
and related disciplines, including those published on 
behalf of the following prestigious societies:

•	 American Psychoanalytic Association

•	 Association for Assessment in Counseling and 
Education, a division of the American Counseling 
Association

•	 Association for Psychological Science

•	 Association of Black Psychologists 

•	 Human Factors and Ergonomics Society

•	 International Society for the Study of Behavioural 
Development

•	 Society for Personality and Social Psychology, Inc.

•	 Society for the Psychology of Women, Division 35 
of the American Psychological Association

•	 Society for the Teaching of Psychology, Division 2 
of the American Psychological Association

•	 Society of Counseling Psychology, Division 17 of 
the American Psychological Association

•	 Society of Experimental and Social Psychology

Visit
http://online.sagepub.com

and start your research today
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Key Research 
and Study 
Skills in 
Psychology
Sieglinde McGee, University of 
Dublin Trinity College, Ireland

Key Research and Study Skills in Psychology provides 
students with a wide range of research and study skills 
necessary to achieving a successful classification on a 
psychology degrees course. Its aim is to replace the stress 
and fear experienced when encountering essays, reports, 
statistics and exams with a sense of confidence, enthusiasm 
and even fun.

CONTENTS
	 1.	 Useful Computer Skills
	 2.	 Note-Making and Study Tips
	 3.	 Evaluating Academic Literature
	 4.	 Good Essay Writing
	 5.	 Good Writing Skills and Basic Numeracy
	 6.	 Doing Exams
	 7.	 Psychological Research Skills
	 8.	 Writing Reports
	 9.	 Presenting Your Research

Paperback: CAN $35.95, ISBN: 978-1-8486-0021-8

©2010,  224 pages

Social & Personality 
Psychology

Rethinking 
Relationships
Steve Duck, University of Iowa

In this book, Steve Duck, 
a founder of and prolific 
cross-disciplinary contributor 
to the field of relationships 
research, challenges students 

to re-examine their assumptions about relationships. Duck 
shows that in order to understand relationships properly, 
students must understand the roles that society, language, 
our taken-for-granted assumptions, and other people who 
share those assumptions play in the conduct of relationships. 
By analyzing talk and the material circumstances of our 
everyday lives, the author provides a number of features that 
help students apply the information to their own lives.

CONTENTS
	 1.	 Old and New Ways of Seeing Relationships
	 2.	 Personal and Social Orders:  Relating, Meaning and Talking
	 3.	 What Has Personality Got to Do With Relationships?
	 4.	 The Bodily Materiality of Relating
	 5.	 Sense and Sensuality: The Relationship Between Sexual Activity 

and Knowledge of the World
	 6.	 Wealth, Place, Gifts, and Rituals: The Material Structures and 

Practices of Relational Experience
	 7.	 The Language of Relationships in a Social Order
	 8.	 Talk and Speaking Personal Orders
Index
About the Author

Paperback: CAN $60.95, ISBN: 978-1-4129-5876-9

©2011, 232 pages

Essential 
Social 
Psychology
Second Edition

Richard J. Crisp, University of 
Kent, U.K.

Rhiannon N. Turner, University of 
Leeds, U.K.

The book gives an accessible and thorough grounding in the 
key concepts, the fundamentals - the essentials of social 
psychology, while providing a lively introduction to the major 
theoretical debates, new approaches, and findings in the 
discipline. It focuses on theory and basic level empirical 
demonstrations for of the key phenomena, along with 
discussion of current research and application to real-world 
issues.

CONTENTS
	 1.	 The Self
	 2.	 Attribution
	 3.	 Social Cognition
	 4.	 Attitudes
	 5.	 Group Processes
	 6.	 Social Influence
	 7.	 Prejudice
	 8.	 Intergroup Relations
	 9.	 Aggression
	10.	 Prosocial Behaviour
	11.	 Affiliation and Attraction
	12.	 Friendship and Love

Paperback: CAN $62.95, ISBN: 978-1-8492-0386-9

©2010, 472 pages

Instructor and Student Resources: www.sagepub.com/crispandturner2
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The SAGE Library of 
Methods in Social and 
Personality Psychology
�John B. Nezlek, College of William & Mary, VA

This series provides students and researchers with an 
understanding of the methods and techniques essential 
to conducting cutting-edge research.

Each volume within the series explains a specific topic 
and has been written by an active scholar (or scholars) 
with expertise inthat particular methodological domain. 
Assuming no prior knowledge of the topic, the volumes 
are clear and accessible for all readers. In each volume, 
a topic is introduced, applications are discussed, and 
readers are led step by step through worked examples. 
The volumes are available for a 60-day examination to 
qualified adopters.  Each title is available for purchase 
to individuals at CAN $67.95, or purchase the complete 
set at a discounted price of CAN $253.95.

Hardcover: CAN $253.95, ISBN: 978-1-8478-7477-1

March 2011, 1152 pages

Multilevel Modeling for Social 
and Personality Psychology
John B. Nezlek

The volume begins with a rationale for multilevel modeling 
(MLM). Different aspects of MLM such as centering and 
modeling error terms are discussed, and examining hypotheses 
within the multilevel framework is considered in detail. Step-
by-step instructions for conducting multilevel analyses using 
the program HLM are presented, and these instructions are 
linked to data sets and program files on a website.

CONTENTS
	 1.	 Multilevel Random Coefficient
	 2.	 Models: Basics  
	 3.	 Multilevel Random Coefficient
	 4.	 Models: Some Advanced Topics  
	 5.	 Conceptualizing the Multilevel Structure  
	 6.	 Using HLM

Hardcover: CAN $ 67.95,  ISBN: 978-0-8570-2401-5

March 2011, 120 pages

Social Psychophysiology 
for Social and Personality 
Psychology
James J. Blascovich, University of California, Santa Barbara
Eric Vanman, University of Queensland, Australia
Wendy Berry Mendes, Harvard University
Sally Dickerson, University of California

This volume meets the demand for more applied 
methodological understanding in social behavior research in a 
very accessible way for the advanced level student upwards. 
Written by a team of well recognized and well-published social 
psychophysiologists, it leads the reader through some complex 
but essential areas of understanding for anyone needing to 
investigate the human biological system and social behavior.

CONTENTS
	 1.	 Introduction
	 2.	 Autonomic Nervous System
	 3.	 Electromyography and Startle Eyeblink Modification
	 4.	 Endocrine Measures

Hardcover: CAN $67.95, ISBN: 978-0-8570-2405-3

May 2011, 128 pages

Scale Construction and 
Psychometrics for Social 
and Personality Psychology
Mike Furr, Wake Forest University

Providing conceptual and practical foundations in scale 
construction and psychometrics for producers and consumers 
of social/personality research, this guide covers basic 
principles, practices, and processes in scale construction, 
scale evaluation, scale use, and interpretation of research 
results in the context of psychological measurement. 

CONTENTS
	 1.	 Introduction
	 2.	 Core Principles, Best Practices and an Overview of Scale Construction
	 3.	 Response Formats and Item Writing
	 4.	 Evaluating Psychometric Properties
	 5.	 Evaluating Psychometric Properties
	 6.	 Threats to Psychometric Quality
	 7.	 Difference Scores
	 8.	 Confirmatory Factor Analysis
	 9.	 Generalizability Theory
	10.	 Item Response Theory

Hardcover: CAN $67.95, ISBN: 978-0-8570-2404-6

March 2011, 160 pages
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Structural Equation 
Modeling for Social and 
Personality Psychology
�Rick H. Hoyle, University of Kentucky, Lexington

This volume offers a nontechnical presentation of SEM 
with an emphasis on applications in social and personality 
psychology. This text will be perfect for all advanced students 
and researchers in social and personality psychology using 
structural equation modeling as part of their studies or 
research.

CONTENTS
	 1.	 Background
	 2.	 Model Specification
	 3.	 Estimation and Fit
	 4.	 Modification, Presentation and Interpretation
	 5.	 Modeling Possibilities and Practicalities

Hardcover: CAN $67.95, ISBN: 978-0-8570-2403-9

March 2011, 120 pages

Implicit Measures for Social 
and Personality Psychology
Laurie A. Rudman, Rutgers University

This volume will enable students of implicit measures to 
decide when and how to use them in their own research, and 
educate consumers of research about the accomplishments 
and challenges of using these state-of-the art assessment 
techniques.

CONTENTS
	 1.	 Introduction to Implicit Assessment
	 2.	 Evaluative Priming
	 3.	 The Implicit Association Test
	 4.	 The Flexibility of the Implicit Association Test
	 5.	 Basic Operations

Hardcover: CAN $67.95, ISBN: 978-0-8570-2402-2

March 2011, 104 pages

Tests & Measurement

Foundations of 
Psychological 
Testing
A Practical Approach
Third Edition

Leslie A. Miller, LanneM  TM, LLC

Sandra A. McIntire, Rollins 
College

Robert L. Lovler, Wilson Learning Corporation

The Third Edition of this text offers a straight forward and 
clear introduction to the basics of psychological testing as 
well as to psychometrics and statistics for students new to 
the field. The authors focus on relating core ideas to practical 
situations that students will recognize and relate to. 

CONTENTS
	 1.	 What Are Psychological Tests?
	 2.	 Why Is Psychological Testing Important?
	 3.	 Is There a Right or Wrong Way to Use Psychological Tests?
	 4.	 How Does Computerized Testing Work?
	 5.	 How Do Test Users Interpret Test Scores?
	 6.	 What Is Test Reliability?
	 7.	 How Do We Gather Evidence of Validity Based the Content of a 

Test?
	 8.	 How Do We Gather Evidence of Validity Based a Test’s 

Relationships with External Criteria
	 9.	 How do we Gather Evidence of Validity Based on a Test’s 

Relationship with Constructs?
	10.	 How Do We Construct, Administer, and Use Survey Data?
	11.	 How Do You Develop a Test?
	12.	 How Do We Assess the Psychometric Quality of a Test?
	13.	 How Are Tests Used in Educational Settings?
	14.	 How Are Tests Used in Clinical and Counseling Settings?
	15.	 How Do Organizations Use Psychological Tests?

Hardcover: CAN $114.95, ISBN: 978-1-4129-7639-8

©2011, 632 pages

Instructor and Student Resources: www.sagepub.com/miller3e

Scale Development
Theory and Applications
Third Edition

Robert F. DeVellis, University of North Carolina, Chapel Hill

A best-seller in its previous editions, Scale Development: 
Theory and Applications, Third Edition has been 
extensively updated and revised to address changes in the 
field and topics that have grown in importance. 

CONTENTS
	 1.	 Overview
	 2.	 Understanding the “Latent Variable”
	 3.	 Reliability
	 4.	 Validity
	 5.	 Guidelines in Scale Development
	 6.	 Factor Analysis
	 7.	 An Overview of Item Response Theory
	 8.	 Measurement in the Broader Research Context

Paperback: CAN $44.95, ISBN: 978-1-4129-8044-9

May 2011, 232 pages
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SAGE Research Methods Online
The essential tool for researchers

Visit www.srmo.sagepub.com  
to purchase or recommend to 
your library today!

New  

for  

2011

An expert  
research tool

•  An expertly designed taxonomy 
with over 1400 unique terms for social and 

behavioral science research methods

•  Visual and hierarchical search tools to help 
discover material and link through  
to related methods

•  Easy-to-use 
navigation tools

A wealth of  
essential content

•  The most comprehensive picture 
available today of quantitative, qualitative, 

and mixed methods

•  More than 100,000 pages of SAGE book and 
reference material on research methods as well 
as editorially selected material from 
SAGE journals

•  More than 600  
books available online  

through SRMO

User-friendly  
features

•  Content organized by complexity

•  Cite, print, and download content with ease

•   Regularly updated content and features


