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SAGE REFERENCE’S COMPREHENSIVE, NEW 
ENCYCLOPEDIA OF POLITICAL COMMUNICATION 

EXPLORES THE EXPANDING ROLE OF COMMUNICATION IN GOVERNING 
 

Los Angeles, London, New Delhi, and Singapore (December 2007) –Political communication began long ago with the 
study of Aristotle’s and Plato’s democratic discourses. Today, political communication has become fully 
interdisciplinary, drawing on concepts from communications, political science, journalism, sociology, psychology, 
history, rhetoric, and other modern fields.  
 
SAGE Reference’s broad-based, interdisciplinary, new, two-volume Encyclopedia of Political Communication 
encompasses the wide range of roles that communication plays in the political process, exploring politics from the mid-
20th century to now. Expert-written, primarily from an American viewpoint (but including substantial international 
coverage), 600+ A-to-Z entries cover political messages such as: speeches, advertising, posters, debates, and Internet 
sites. How voters in democratic systems respond to all kinds of political messages is also examined in-depth. The 
helpful Reader’s Guide organizes the vast wealth of content into major areas, such as: 
 
• Biographies 
• Books, Films, Journals, Television 
• Legal and Regulatory 
• Media Events, Outlets and Programs 
• News Media Coverage   
• Theoretical Approaches 
• Political Journalism 
• Women in Politics 

 
An essential addition to all public and academic libraries – especially in preparation for next year’s important election – 
SAGE’s Encyclopedia of Political Communication is ideal for helping students and researchers, as well as 
government, media, and political professionals, better understand how the media and communication function in 
political settings.  
 
Co-editor Lynda Lee Kaid is Professor of Telecommunications and Senior Associate Dean of the College of 
Journalism and Communications at the University of Florida. 
 
Co-editor Christina Holtz-Bacha is Professor of Communication at the University of Erlangen-Nürnberg, Germany. 
 
SAGE is a leading international publisher of journals, books, and electronic media for academic, educational, and 
professional markets. Since 1965, SAGE has helped inform and educate a global community of scholars, practitioners, 
researchers, and students spanning a wide range of subject areas including business, humanities, social sciences, 
and science, technology and medicine. A privately owned corporation, SAGE has principal offices in Los Angeles, 
London, New Delhi, and Singapore. www.sagepublications.com 
 
 
 

 
 

 
 

Authoritative | Award-Winning | Accessible | Available Online 

March 2008       ISBN: 978-1-4129-1799-5           Print Price: $350                                 Two-Volume Set    
E-ISBN: 978-1-4129-5399-3       Electronic Price: $435*  

*For more information call (800)818-7243 or email librarysales@sagepub.com 


