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EXPLORE AMERICA’S COMPLEX ELECTION HISTORY
WITH SAGE REFERENCE’'S COMPREHENSIVE NEW
ENCYCLOPEDIA OF CAMPAIGNS, ELECTIONS, AND ELECTORAL ANALYSIS

Los Angeles, London, New Delhi, and Singapore (March 2008 )— After a rich and fascinating history, American
campaigns and elections for high office have evolved into a virtual science comprised of sophisticated targeting
techniques, political advertising, media public relations, fundraising, get-out-the-vote efforts, and other persuasive
ways to maximize candidates’ vote potential.

Just in time for the current presidential election season, SAGE Reference’s comprehensive, highly readable, new two-
volume Encyclopedia of Campaigns, Elections and Electoral Analysis covers virtually everything one would ever
want to know about American political campaigns, from the pre-constitutional period to now, in an international context.

Written by a cross-disciplinary, global team of experts, the A-to-Z entries cover the full history of campaigns, elections,
and electoral behavior patterns at the national, state, and local levels. Important entities such as the Federal Election
Commission, state election equivalents, and election boards are examined, as well key topics such as:
e the diversity of political climates and election laws
campaign organizations & structures
election reform efforts
models to forecast elections
the dynamics of partisanship
issue campaigns dedicated to causes
forces affecting voter turnout

A crucial addition to all public and academic library shelves, SAGE’s Encyclopedia of Campaigns, Elections and
Electoral Analysis is an essential reference for students, academics, politicians, public officials, and political
journalists and other interested readers — because viable democracies depend on an informed electorate.

A pollster, author, and one of the nation’s leading authorities on politics, editor Kenneth F. Warren is a professor of
political science at Saint Louis University.

SAGE is a leading international publisher of journals, books, and electronic media for academic, educational, and
professional markets. Since 1965, SAGE has helped inform and educate a global community of scholars, practitioners,
researchers, and students spanning a wide range of subject areas including business, humanities, social sciences,
and science, technology and medicine. A privately owned corporation, SAGE has principal offices in Los Angeles,
London, New Delhi, and Singapore. www.sagepublications.com
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