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GIFTED EDUCATION JOURNALS



DYNAMIC LOGIC, ASSESSING AD IMPACT 2009 
http://www.magazine.org/advertising/accountability/assessing-ad-
impact.aspx

• Print publications provide the highest ROI of any individual medium

• The most effective combination of media always includes print

• If choosing only one medium, print provides the best return

• Adding online increases overall media buy impact by as much as 33%

• An integrated buy increases purchase intent by 56%

• An integrated buy increases brand favorability by 60%

READEX RESEARCH®, SUMMARY OF AD EFFECTIVENESS 
STUDIES, 2010 
• Ads in print publications seen and read more strongly than ever

• Print ads still prompting reader action as high or higher than in 
previous years

 ˚ In 2010, 69% of readers reported that they saw a 1 pg/4C ad, up 
from 65% in 2006

 ˚ In 2010, 25% of readers actually read the ad, up from 23% in 2006

 ˚ In 2010, 34% of readers responded to ads or plan to respond, up 
from 27% in 2006  

• Ad location in publications has no discernable effect on readership of ad

• Larger and color ads increase readership

 ˚ 30% more respondents read 1 page ads than ½ page ads

 ˚ 28% more respondents read 4/C ads vs. B/W ads

• Content of ad more important than position

MARKETING TIPS AND STATISTICS

INCENTIVE DISCOUNT
Advertisers reserving print and online together may take a 5% discount across the entire campaign.



GENERAL POLICY ON ACCEPTANCE OF ADVERTISING:
All advertising is subject to approval. The advertiser and/or advertising 
agency assume liability for all contents of advertising and any claims 
against the publisher as the result of the advertisement.

PUBLISHER:
SAGE Publications, 2455 Teller Road, Thousand Oaks, California 91320, 
Phone: (805) 499-0721, Fax: (805) 410-7009

FOR ALL TITLES

B&W ADVERTISING RATES – 2012
 1x 3x 4x/6x 8x/12x 24x
1 page $605 $565 $505 $470 $435 
½ page $450 $435 $415 $395 $375 
¼ page $360 $345 $330 n/a n/a

Post-publication rate changes will not be accepted. Changes in frequency 
must be applied to future insertions.

COLOR RATES:
4-Color charge (in addition to B&W rate above) ...............................$1,080

AGENCY COMMISSION:  15%

COVER AND PREFERRED POSITION RATES (NON-CANCELABLE):
Inside Front Cover ............................................... Earned B&W rate + 35%
Inside Back Cover ................................................ Earned B&W rate + 25%
Back Cover .......................................................... Earned B&W rate + 50%
Other specifi ed positions ..................................... Earned B&W rate + 15%

HIGH-IMPACT PRINT ADVERTISING
• Cover tips - An exclusive way to place your message front 

and center with each journal reader. Your ad would attach to 
the front of the journal with removable glue. The reader would 
therefore not have to remove your ad to open the journal. 

• Belly Bands - Another exclusive visibility option. Your ad would 
wrap around the entire journal. 

• Outserts - Include your product brochure in the polybag of 
each mailed issue and get it right into the hands of the readers

Please contact your representative for pricing and details on any 
of these options. Samples must be provided.



GIFTED CHILD QUARTERLY
ASSOCIATION AFFILIATION:
The National Association for Gifted Children (NAGC) 
invests all of its resources to train teachers, 
encourage parents and educate administrators 
and policymakers on how to develop and support 
gifted children and what’s at stake if high-potential 
learners are not challenged and encouraged.

ABOUT THE JOURNAL: 
Gifted Child Quarterly (GCQ) publishes original scholarly reviews of 
literature as well as quantitative and qualitative research studies written 
by experts in gifted education and related fi elds. The journal also publishes 
manuscripts reviewing policy and policy implications and offers reviews and 
critiques of books and tests with an emphasis on scholarly texts, texts with 
policy implications, or instruments with potential use in assessing gifted 
children and youth. In addition, GCQ on occasion publishes special issues 
devoted to current topics of interest to the fi eld.

GCQ also serves an archival function for the National Association for Gifted 
Children, publishing position papers and other offi cial documents of the 
organization.

FREQUENCY:  Quarterly

CLOSING DATES – 2012
 SPACE MATERIALS INSERTS
ISSUE RESERVATIONS DUE DUE

January 11/4/2011 11/9/2011 11/16/2011
April  2/9/2012 2/14/2012  2/21/2012
July  5/7/2012 5/11/2012  5/18/2012
October 8/13/2012 8/17/2012  8/24/2012

Insertions made after printed space reservation deadline are non-
cancelable.

GIFTED CHILD TODAY
Gifted Child Today (GCT) offers timely information 
about teaching and parenting gifted and talented 
children.

The journal provides critical information for 
teachers and administrators involved with gifted 
children. GCT includes articles about topics 
such as teaching strategies in gifted education, 
building a more effective gifted and talented 
program, and working with gifted children with 

learning disabilities. The Journal also offers thought-provoking articles 
for parents of gifted and talented children. GCT features information 
about raising a gifted child, how to tell if your child is gifted, and effective 
strategies for parenting a gifted child.

The journal includes articles from around the country featuring the very 
best ideas for teachers and parents of these special children.

As the leading resource on teaching and parenting gifted children, Gifted 
Child Today includes regular columns by the nation’s most respected 
experts in the fi eld of gifted education.

The journal is packed with exciting practical ideas, such as:

• identifying gifted children

• building effective gifted and talented programs

• helping gifted children with learning disabilities

• building effective gifted education in math, science, language arts, and 
social studies 

• designing quality learning activities for gifted children

FREQUENCY:  4x/year

CLOSING DATES – 2012
 SPACE MATERIALS INSERTS
ISSUE RESERVATIONS DUE DUE

January 11/9/2011 11/14/2011 11/21/2011
April 2/10/2012  2/15/2012  2/22/2012
July 5/11/2012  5/16/2012  5/23/2012
October  8/8/2012  8/13/2012  8/20/2012

Insertions made after printed space reservation deadline are non-
cancelable.



JOURNAL FOR THE 
EDUCATION OF THE GIFTED

ASSOCIATION AFFILIATION:
The Association for the Gifted (a division of the 
Council for Exceptional Children)

ABOUT THE JOURNAL: 
The Journal for the Education of the Gifted 
(JEG) offers information and research on the 
educational and psychological needs of gifted and 
talented children.

Devoted to excellence in educational research 
and scholarship, the journal acts as a forum for diverse ideas and 
points of view on gifted education, counseling, and parenting. As 
an internationally distributed journal committed to the analysis and 
communication of knowledge and research on gifted children, the journal 
acts as a highly respected voice for those involved with gifted and 
talented children.

This respected journal reports the latest research fi ndings on topics such as:

• the characteristics of gifted children, 

• evaluating effective schools for gifted children, 

• gifted children with learning disabilities, 

• the history of gifted education, and 

• building successful gifted and talented programs.

The Journal for the Education of the Gifted publishes articles that present:

• original research with practical relevance to the education of the gifted 
and talented, 

• theoretical position papers, 

• descriptions of innovative programming and instructional practices 
for the gifted and talented based on existing or novel models of gifted 
education, 

• reviews of the literature in areas pertinent to the education of the gifted 
and talented, and 

• historical perspectives.

FREQUENCY:  Quarterly

CLOSING DATES – 2012
 SPACE MATERIALS INSERTS
ISSUE RESERVATIONS DUE DUE

March 1/13/2012 1/18/2012 1/25/2012
June 2/11/2012 2/16/2012 2/23/2012
September 7/10/2012 7/15/2012 7/22/2012
December 10/9/2012 10/14/2012 10/21/2012

Insertions made after printed space reservation deadline are non-
cancelable.

JOURNAL OF ADVANCED ACADEMICS
Journal of Advanced Academics (JoAA) is a 
quarterly journal that focuses on research that 
supports and enhances advanced academic 
achievement for students of all ages. In particular, 
JoAA publishes articles that feature strategies for 
increasing academic achievement, programs that 
promote high levels of academic achievement and 
engagement, and programs that prepare students 
to engage in high-level and rigorous academics.

There are a variety of ways that students are served by or prepared for 
advanced academic programs. JoAA articles may include the following 
topics: 

• Curricular and instructional differentiation 

• Programs and strategies for closing the achievement gap 

• Programs that provide enrichment or acceleration in advanced content 
areas.

• Advanced Placement, International Baccalaureate, and Honors Programs. 

• Advanced mathematics and high-level reading strategies

FREQUENCY:  Quarterly

CLOSING DATES – 2012
 SPACE MATERIALS INSERTS
ISSUE RESERVATIONS DUE DUE

February 12/21/2011 12/26/2011  1/2/2012
May  3/17/2012  3/22/2012 3/29/2012
August  7/16/2012  7/21/2012 7/28/2012
November  9/21/2012  9/26/2012 10/3/2012

Insertions made after printed space reservation deadline are non-
cancelable.



HOME PAGE:

Banner 1:  728 x 90

Banner 2:  
160 x 600

INTERNAL PAGES:

Banner 1:  728 x 90

Banner 2:  
160 x 600

JOURNAL WEBSITES:

GIFTED CHILD QUARTERLY GIFTED CHILD TODAY
http://gcq.sagepub.com http://gct.sagepub.com

JOURNAL FOR THE EDUCATION OF THE GIFTED JOURNAL OF ADVANCED ACADEMICS
http://jeg.sagepub.com http://joaa.sagepub.com

ONLINE ADVERTISING RATES
• Banner 1: Leaderboard (728 x 90) .......................................... $50 CPM 

• Banner 2: Skyscraper (160 x 600) .......................................... $50 CPM

Minimum buy: 10,000 impressions per month per banner

• Exclusive Visibility may be available in any of the locations. Please 
contact your representative.  

• Please note that some locations may not be available for all sites.

• Banner advertising may be available across multiple publications. 
Please contact your representative.  

• Geo-targeting is available. Please contact us if you would like your ad 
to run in specifi c countries/regions.

BANNER AD SPECIFICATIONS
• Acceptable File Formats:  GIF, Animated GIF, JPG, PNG, SWF

• Maximum size on banners: 40K

• All artwork is subject to review/acceptance by publisher prior to 
placement.

• Third party ad tags accepted

HIGH-IMPACT ONLINE ADS
Expandable ads, roadblocks and other rich media ads may be 
available. Please contact us for availability. 



MOBILE WEBSITE
Each SAGE journal’s website has a complementary mobile website, 
optimized for smaller mobile screens.  

Please contact your sales representative for more information about 
advertising opportunities.

MOBILE APPLICATION
Only available for certain journals. 

Please contact your sales representative for more information about 
advertising opportunities.

MICROSITES
SAGE offers our industry partners the opportunity to collaborate with 
us in the development of microsites on specifi c topics pertinent to their 
businesses and product lines.

These sites will become destination sites for any practitioners seeking 
information on the specifi c topic.

Information included on the microsites:

• The most relevant journal content from all of SAGE’s journals

• Feature article highlighted

• Links and related content provided by the sponsor

• “About the Sponsor” section

• Leaderboard banner for the sponsor

SAGE will host and update the site, which will be fully linkable to the 
sponsor’s site and the related SAGE journal sites.    

This is an excellent opportunity to drive traffi c to your own corporate or 
product sites while branding your company as the leader in that specifi c 
topic. 

Please contact your sales representative for more information.

ARTICLE REPRINTS, E-PRINTS, 
TRANSLATED REPRINTS
Reprints of articles discussing specifi c products, therapies, or topics 
related to your company serve as excellent marketing support materials 
for conference hand-outs, collateral sales materials, and direct mail pieces.

SAGE can also provide e-prints of articles to post to your website, 
intranet, or to distribute via email. 

SAGE can also arrange for translation of reprints into the local language 
of your target audience.

SUPPLEMENTS
Peer-reviewed journal supplements provide you with a credible, objective 
means to publish themed articles on topics related to your company’s 
business.   

Supplements mail with the regular issues of the journal to the entire 
readership and are also posted online.  You may include a Continuing 
Education component to enhance value. 

All supplement topics need to be pre-approved by the editor, and all 
articles must undergo peer review.

TRANSLATED REGIONAL EDITIONS
Partner with us to produce regional editions based on select journal 
articles translated to the local language in the geographic region of your 
choice.

SPONSORED SUBSCRIPTIONS
Target the mailing list of your choice by sponsoring subscriptions to the 
journal.



Type of Ad Specs 1x 3x 6x 12x

Banner Ad 728 x 90 $1,250 $1,150 $1,000 $850

Advertisers are also required to provide 40 words of text which will appear in the event the e-TOC subscriber has elected to receive the e-TOC as text only.

E-TOC ALERT SPONSORSHIPS
Single sponsorships are available for every issue of the e-TOC alert, which is delivered to all registrants prior to each print issue mailing. 

Subject to approval.

BANNER AD SPECIFICATIONS FOR E-TOC ALERTS

• Acceptable File Formats:  GIF, Animated GIF, JPG, PNG

• Maximum size on banners: 40K

• All artwork is subject to review/acceptance by publisher prior to placement.

 

728 x 90 

Journal Title 



GIFTED CHILD QUARTERLY
GIFTED CHILD TODAY

Trim Size: 8 1/2” w x 11” h

 Non-Bleed Bleed
Full page: 7” w x 10” h 8 3/4” w x 11 1/4” h
½ page horizontal: 7” w x 4 7/8” h
½ page vertical:  3 3/8” w x 10” h
¼ page vertical:  3 3/8” w x 4 7/8” h

JOURNAL FOR THE EDUCATION OF THE GIFTED
JOURNAL OF ADVANCED ACADEMICS

Trim Size: 6” x 9”

 Non-Bleed Bleed
Full Page: 4 ½” x 7 ½” h 6 ¼” w x 9 ¼” h
½ page horizontal: 4 ½” w x 3 ½” h

REQUIREMENTS FOR ELECTRONIC DELIVERY:

Image Size/Crop:
Digital art fi les should be cropped to remove non-printing borders.  
Art should be created or scaled to the size intended for print.  Image 
orientation should be the same as intended for print.  For ads that are 
intended to run off the page, a 1/8” minimum bleed is required on all sides.

Proof Instructions:
• Color Ads:  An identifi able SWOP-certifi ed proof (Specifi cations Web 

Offset Publications—www.swop.org) must be supplied with the fi nal 
digital fi le.  If a SWOP-certifi ed proof is not supplied, then the publisher 
cannot guarantee correct reproduction of color.  Any omissions or color 
deviation from a submitted proof, other than a SWOP-compliant proof, 
will not warrant compensation to the advertiser.

• B&W Ads:  A hard-copy proof the same size as the digital art must be 
supplied with the fi nal digital fi le. 

File Submission Instructions:
Please supply fi les on one of the following media:  CD-ROM or e-mail.  
Please include a SWOP-certifi ed proof with your digital submission.  If 
e-mailing artwork, then send the proof in a separate package in the mail.  

BIND-IN CARDS AND INSERTS:
All bind-in cards and inserts are jogged to the head.  All bind-in cards and 
inserts must have 1/8” trim beyond the crop mark area of the Head, Foot, 
Gutter and Face of the advertisement.  Perforations must be 3/8” from gutter.

All live copy should be no closer than ¼” from the trim.

For inserts, 70# coated stock is the minimum weight and 110# coated 
stock is the maximum.

POSTAL REQUIREMENTS OF BUSINESS REPLY CARDS:
Final size of all BRCs must be 4 ¼” h x 6” w.
Minimum paper weight is  7 pt.
Recommended stock is 75# hibulk.  It meets the requirements set forth 
by the USPS for reply cards.

Publisher is not responsible for any errors in reproduction if artwork 
is not provided according to the above specifi cations.

FOR ALL ADVERTISING INQUIRIES:
Jovi Candelaria
SAGE Publications
2455 Teller Road
Thousand Oaks, CA 91320 USA
Phone:  805-410-7132
Fax:  805-375-5282
E-mail:  jovi.candelaria@sagepub.com

FOR ARTWORK DELIVERY:
Anna Gonda
SAGE Publications
2455 Teller Road
Thousand Oaks, CA 91320 USA
Phone:  805-410-7772
Fax:  805-410-7009
E-mail:  advertising@sagepub.com

PRE-PRINTED INSERTS:
(list journal name, issue # and 
quantity on boxes/skid)
Ship to:
Mary Heiliger
CSR
Sheridan Press
450 Fame Avenue
Hanover, PA 17331 USA
Phone: 800 635-7181 x 8145

FOR REPRINT AND 
SUPPLEMENT SALES:
Barbara Eisenberg
SAGE Publications
2455 Teller Road
Thousand Oaks, CA 91320 USA
Phone:  805-410-7763
Fax:  805-410-7009
E-mail:  reprint@sagepub.com

General Instructions:
A High Resolution Press-Ready PDF is required for all electronic 
ad submissions.  All fonts must be embedded.  Minimum required 
image resolution is 300 dpi for color or grayscale images and 
900-1200 dpi for line art (1-bit) images.  All color fi les must be 
created and submitted to publisher in CMYK color mode.  Publisher 
will convert ads submitted in RGB but is not responsible for color 
reproduction on these ads.  2-color ads (standard) must be provided 
as black plus 100% cyan, magenta, or yellow.  If other colors are 
present in the fi le, then we will charge accordingly.


