
Submission Guidelines 

SMQ accepts various types of manuscripts, including research articles, case studies, book reviews and 

commentary. Only original articles that have not been published or submitted for publication elsewhere 

will be considered. 

Manuscript Guidelines 

Manuscripts should not exceed 12,000 words, inclusive of references and all other items. All files should 

be Microsoft Word documents. Please number pages, use Times New Roman 12-point type and adhere 

to American Psychological Association (APA) guidelines for style and references. For more information 

on APA style, view this tutorial. 

Submissions should not include identifying information; please attach a separate title page with all 

author information. Tables should be placed after the reference list, include captions, and be in an 

editable format. Any artwork should be submitted in separate, high-resolution (minimum 300dpi) files. 

Manuscripts should contain the following sections (case studies and commentary may modify or 

substitute sections, as appropriate): 

 Abstract 

o If your manuscript describes an intervention or research study, provide sufficient 

information in the first sentence so that someone in another country can understand 

where it took place – country and smaller geographic units (state/city), as applicable. 

o If your manuscript addresses particular aspects of the marketing mix, mention which 

ones, e.g., product, price, place, promotion. 

 An introduction that answers who (or to/for whom), what, where, when, why and how. 

 Background and literature – do not define social marketing unless your manuscript focuses on 

definitions 

 Method 

 Findings 

 Discussion, including the strengths and limitations of the study 

 Conclusion 

 Up to five key words 

It is the responsibility of the author to obtain all necessary permissions for copyrighted material. 

Permissions must be submitted before a manuscript can be sent for production. 

Special Instructions for Research Manuscripts 

All research findings involving human subjects must conform to the Declaration of Helsinki’s ethical 

principles for medical research involving human subjects. 

  

http://www.apastyle.org/learn/tutorials/basics-tutorial.aspx


  

 Qualitative Research 

 Indicate method (focus groups, in-depth interviews, etc.). 

 Indicate how many focus groups, including the average number of participants or 

interviews, the average length of each, and where they took place 

 Describe analysis goals and approach. 

 If multiple coders were used, indicated how inter-coder reliability was assessed (if it was 

computed, indicate correlation) and what steps were taken, if any, to resolve conflicts. 

Quantitative Research 

For surveys, describe sampling frame, sampling method and response rates calculated in 

accordance with AAPOR guidelines. 

Submitting Your Manuscript 

Once you have prepared your manuscript, submit it electronically using SAGETRACK. SMQ’s page can be 

found at http://mc.manuscriptcentral.com/usmq. Log in or create an account if you are a first-time user 

of Manuscript Central. 

You may stop a submission at any phase and save it to submit later. After submission, you will receive a 

confirmation via email. You can also log in to Manuscript Central at any time to check the status of your 

manuscript. 

Manuscripts are judged on their contribution and relevance to theoretical, research and practical issues 

confronting social marketers – both academics and practitioners. Topics often include, but are not 

limited to: best practices, ethics, evaluation, global and multicultural issues, leadership and 

management, impact of technology and program sustainability. 

The Managing Editor will inform you via email once a decision has been made about your manuscript. 

Resubmission Guidelines 

If the editors determine that your manuscript requires a revision, you will be provided with anonymous 

feedback from your reviewers. Authors are given a period of ninety days in which to submit their 

revision. Please track changes in your revised manuscript; remember that author information should not 

be included. Information on blinding your changes can be found here. 

For additional information, please visit http://www.smq.sagepub.com, or contact the Managing Editor: 

Ryan Hollm, FHI 360 

rhollm@fhi360.org 
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