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The Journal recommends that authors follow the Recommendations for the Conduct,
Reporting, Editing, and Publication of Scholarly Work in Medical Journals formulated by the
International Committee of Medical Journal Editors (ICMJE).

Sage is committed to upholding the integrity of the academic record. We encourage authors
to refer to the Committee on Publication Ethics’ International Standards for Authors and
view the author responsibilities section on the Sage Journal Author Gateway.

We also encourage you to familiarize yourself with our Editorial Policies and our Publication
Ethics Policies.

Sage Publishing disseminates high-quality research and engaged scholarship globally, and
we are committed to diversity and inclusion in publishing. We encourage submissions and
peer review from a diverse range of authors and reviewers from across all countries and
backgrounds. Read our diversity, equity, and inclusion pledge.

There are no fees payable to submit or publish in this journal. Open access options are
available – see below.

Please read the guidelines below then submit your manuscript here.
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Key information

Access: Subscription
Accepts preprints? Yes
Identity transparency: Double anonymized

Publishing fees and open access

There are no fees payable to submit or publish in this journal.

Optional open access publishing is available for a fee via the Sage Choice program,
and Open Access agreements, where authors can publish open access either
discounted or free of charge depending on the agreement with Sage. Find out if your
institution is participating by visiting Open Access Agreements at Sage. Open Access
agreement eligibility is determined by the corresponding author’s affiliation matching
an agreement at acceptance. For more information on Open Access publishing
options at Sage please visit Sage Open Access.

For information on funding body compliance, and depositing your article in
repositories, please visit Sage’s Author Archiving and Re-Use Guidelines and Publishing
Policies.

Open access fees do not cover page or color charges and are charged separately.

Preparing your manuscript for submission

Your article must be within the scope of the journal and be of sufficient quality. If not,
it will not be reviewed. Please read the journal’s Aims and Scope to see if your article is
appropriate.

The manuscript must be your original work, you must have the rights to the work, and
you must have obtained and be able to supply all necessary permissions for the
reproduction of any copyright works not owned by you, including figures, illustrations,
tables, lengthy quotations, or other material previously published elsewhere.
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For templates and information about formatting, manuscript organization, manuscript
components, web appendices, references, and more, see the AMA Submission
Guidelines page

Article types

Research Article
Special Issue Article

There is no limit to the number of references allowed.

The Journal of Marketing publishes a broad range of articles that vary markedly in their
objectives, approach, nature of contribution to the field, and target audience. While
there are many different types of articles, the two main types published by the journal
are conceptual articles and empirical articles, as described next. The Journal of
Marketing is open to other types of research as well, as long as they offer theoretical
and empirical contributions into important marketing questions.

Conceptual articles:

These types of articles make their contributions through theoretical arguments that
introduce new topics, new constructs, new relationships, new theories, and even new
paradigms for the field. While they may be informed by empirical observations in the
real-world, data are not used to test the ideas. These conceptual articles may have
various objectives, such as: 

To provide critical syntheses, reviews, and research agendas designed to alter the nature
and extend the scope of the marketing discipline.
To critically reexamine existing concepts and theories in marketing with new perspectives
and ideas that extend the literature and practice in important ways.
To advance new concepts, relationships, and topics for the field.
To offer new, integrative, and/or challenging viewpoints on facets of marketing as observed
in the real world or as studied in the marketing discipline.

Conceptual articles may take the form of a new and testable theory, a new conceptual
framework to capture the elements of a (new) marketing phenomenon, and/or a set of
specific areas worthy of new scholarly research. Some conceptual articles integrate
concepts from allied disciplines such as economics, strategic management, finance,
accounting, organizational behavior, sociology, psychology, and anthropology into
marketing. Others develop “home-grown” (Rust 2006), or “organic” (Kohli 2009)
theories specific to the marketing discipline. All types of conceptual articles are
welcome at JM.
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By offering compelling new perspectives, these conceptual articles go beyond a
literature review. While conceptual articles do not analyze empirical data, they are
often driven by insightful observations of marketing in the real world. The key criterion
for a conceptual article to be publishable in JM is that it should be able to lead
marketing in new directions by challenging conventional thinking.

Empirical articles

Empirical articles use organized observations about marketing-relevant data of any
type to offer important insights to the marketing discipline. Given JM’s big tent stance,
these data can range from primary data including interview and observational data,
experiments, field studies, and surveys to secondary data of customers, competitors,
firms, or any entity engaged with marketing. These types of articles may take many
different forms:

Constructs are defined and hypotheses are offered that structure the relationships between
variables in the paper. Data are collected, organized, and used to test these predictions. 
An important research area or substantive issue in marketing is described and research
questions are raised without specific predictions being offered. Data are collected,
organized, and used to offer insights into these questions.
A new metric, model, or scale is developed that offers important marketing insights. It is
important to show the advantages of these tools for the marketing literature and/or
practice. 
A systematic review or meta-analysis of published findings in the marketing literature offers
insights into important conditions under which findings for an important topic do or do not
hold. 
A discovery-oriented approach uses data from multiple case studies to develop new theories
for marketing. 

Empirical articles should develop generalizable insights that have implications for
consumers, firms, organizations, industries, sectors, or countries, although in-depth
investigations of substantively important subdomains or cases are also welcome.
When research focuses on a particular organization as the basis for fieldwork or depth
interviews, authors should seek a broader set of ideas and implications that have the
ability to generalize beyond the focal organization.

Like any other article published in JM, consumer research articles need to offer a
strong substantive treatment of this topic. Specifically, the key marketing question
addressed in the paper should be one that examines individuals or organizations
involved in the acquisition, consumption, or disposition of products, services, or
experiences. Additionally, any dependent measures used in lab studies need to be
durable enough to hold up under less controlled conditions to increase the
generalizability of the research. To do so, these measures should capture participants’
reactions to marketing-relevant stimuli such as real behaviors (e.g., a consequential
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choice such as the investment of time, money, and/or effort, actual word of mouth),
real emotions, or other real-world reactions that have important downstream
marketing consequences.

The key threshold for an empirical article to be published in JM is that it should offer
compelling new insights into substantively important marketing questions.

Formatting your manuscript

Accepted file types

For templates and information about formatting, manuscript organization, manuscript
components, web appendices, references, and more, see the AMA Submission
Guidelines page.

Your article title, keywords, and abstract all contribute to its position in search
engine results, directly affecting the number of people who see your work. For
details of what you can do to influence this, visit How to help readers find your
article online.

Title

Your manuscript’s title should be concise, descriptive, unambiguous, accurate, and
reflect the precise contents of the manuscript. A descriptive title that includes the
topic of the manuscript makes an article more findable in the major indexing services.

Abstract

Please include an unstructured abstract of 200 words between the title and main body
of your manuscript that concisely states the purpose of the research, major findings,
and conclusions. If your research includes clinical trials, the trial registry name and
URL, and registration number must be included at the end of the abstract.
Submissions that do not meet this requirement will not be considered.

Keywords

Please include a minimum of 3 keywords, listed after the abstract. Keywords should be
as specific as possible to the research topic.

Artwork, figures, and other graphics

For figure requirements, see the AMA Submission Guidelines page.
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Please ensure that you have obtained any necessary permission from copyright
holders for reproducing any illustrations, tables, figures, or lengthy quotations
previously published elsewhere. For further information including guidance on fair
dealing for criticism and review, please see the Frequently Asked Questions page on
the Sage Journal Author Gateway.

Title page

To ensure fair and anonymous peer review, your manuscript must be fully
anonymized. Please ensure any identifying information is removed from the main
manuscript document and included on the Title Page instead. Do not include any
author names in the manuscript file name and remove names from headers and
footers. This version of the manuscript will be sent to the peer reviewers. The Title
Page will not be sent to peer reviewers. See the Sage Journal Author Gateway for
detailed guidance on making an anonymous submission.

The Title Page should include:

Article title
The full list of authors including names and affiliations of each

The listed affiliation should be the institution where the research was conducted. If
an author has moved to a new institution since completing the research, the new
affiliation can be included in a note at the end of the manuscript – please indicate this
on the title page.
All persons eligible for authorship must be included at the time of submission
(please see the authorship section for more information).

Contact information for the corresponding author: name, institutional address, phone, email
Acknowledgments section
Declaration of conflicting interest
Funding statement
Ethical approval and informed consent statements
Data availability statement
Any other identifying information related to the authors and/or their institutions, funders,
approval committees, etc, that might compromise anonymity.

Acknowledgments

If you are including an Acknowledgements section, this will be published at the end of
your article. The Acknowledgments section should include all contributors who do not
meet the criteria for authorship. Per ICMJE recommendations, it is best practice to
obtain consent from non-author contributors who you are acknowledging in your
manuscript.
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Writing assistance and third party submissions: if you have received any writing or
editing assistance from a third-party, for example a specialist communications
company, this must be clearly stated in the Acknowledgements section and in the
covering letter. Please see the Sage Author Gateway for what information to include in
your Acknowledgements section. If your submission is being made on your behalf by
someone who is not listed as an author, for example the third-party who provided
writing/editing assistance, you must state this in the Acknowledgements and also in
your covering letter. Please note that the journal editor reserves the right to not
consider submissions made by a third party rather than by the author/s
themselves.

Statements and declarations

To ensure proper anonymization, please include a section with the heading
‘Statements and Declarations’ on your title page, after the Acknowledgements section
[and Author Contributions section if applicable] including each of the sub-headings
listed below. If a declaration is not applicable to your submission, you must still
include the heading and state ‘Not applicable’ underneath. Please note that you may
be asked to justify why a declaration was not applicable to your submission by the
Editorial Office. This information will be added to the end of your published paper.

Ethical considerations

Please include your ethics approval statements under this heading, even if you have
already included ethics approval information in your methods section. If ethical
approval was not required, you need to explicitly state this. You can find information
on what to say in your ethical statements as well as example statements on our
Publication ethics and research integrity policies page.

All papers reporting studies involving human participants, human data or human
tissue must state that the relevant Ethics Committee or Institutional Review Board
approved the study, or waived the requirement for approval, providing the full name
and institution of the review committee in addition to the approval number. If
applicable, please also include this information in the Methods section of your
manuscript.

Consent to participate

Please include any participant consent information under this heading and state
whether informed consent to participate was written or verbal. If the requirement for
informed consent to participate has been waived by the relevant Ethics Committee or
Institutional Review Board (i.e. where it has been deemed that consent would be
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impossible or impracticable to obtain), please state this. If this is not applicable to your
manuscript, please state ‘Not applicable’ in this section. More information and
example statements can be found on our Publication ethics and research integrity
policies page.

Consent for publication

Submissions containing any data from an individual person (including individual
details, images or videos) must include a statement confirming that informed consent
for publication was provided by the participant(s) or a legally authorized
representative. Non-essential identifying details should be omitted. Please do not
submit the participant’s actual written informed consent with your article, as this in
itself breaches the patient’s confidentiality. The Journal requests that you confirm to
us, in writing, that you have obtained written informed consent to publish but the
written consent itself should be held by the authors/investigators themselves, for
example in a patient’s hospital record. The confirmatory letter may be uploaded with
your submission as a separate file in addition to the statement confirming that
consent to publish was obtained within the manuscript text. If this is not applicable to
your manuscript, please state ‘Not applicable’ in this section.

Declaration of conflicting interest

The journal requires a declaration of conflicting interests from all authors so that a
statement can be included in your article. For guidance on conflict of interest
statements, see our policy on conflicting interest declarations and the ICMJE
recommendations.

If no conflict exists, your statement should read: ‘The author(s) declared no potential
conflicts of interest with respect to the research, authorship, and/or publication of this
article’.

Funding statement

All articles need to include a funding statement, under a separate heading, even if you
did not receive funding. You’ll find guidance and examples on our Funding page.

Data availability

The Journal is committed to facilitating openness, transparency and reproducibility of
research, and has a Policy for Research Transparency. Authors of conditionally
accepted papers that contain numerical or computational work (e.g., empirical or
experimental studies, simulations, numerical testing of algorithms or heuristics) must
provide the data, programs, and any other details sufficient to permit replication of all
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analyses reported or referred to in the paper. For more information, see the Policy for
Research Transparency.

In addition, subject to appropriate ethical and legal considerations, authors are
encouraged to:

Share your research data in a relevant public data repository
Include a data availability statement linking to your data. If it is not possible to share your
data, use the statement to confirm why it cannot be shared.
Cite this data in your research

For more information, including FAQs please visit the Sage Research Data policy
pages.

Reporting results

 Following recommendations in the marketing literature and beyond (see McShane et
al. 2024), JM will move beyond the statistically significant/nonsignificant dichotomy.
Therefore, empirical papers are required to report exact p-values throughout the
manuscript (rather than thresholds such as p < .05). Further, you should no longer add
asterisks to tables (e.g., * p < .05, ** p < .01). Third, you should include standard errors
of the parameter estimates in the tables. Finally, you need to report the effect size of
the relevant findings. There are different effect size metrics, including but not limited
to Cohen’s d, r, odds ratio, eta-square, elasticity, and the standardized regression
coefficient. We recommend that in general, you may want to report the effect size
metric that is commonly used in your type of research. The purpose of this last
requirement is to shift the attention from an almost exclusive focus on the p-value to a
focus on whether the empirical finding moves the needle of the DV. Sometimes, highly
statistical parameter estimates may have a negligible effect on the DV, while in other
cases, parameter estimates with a weaker p-value may have an appreciable effect. For
more information, see Journal of Marketing’s Policy for Reporting Results.
Reference style and citations

For templates and information about formatting, manuscript organization, manuscript
components, web appendices, and references, see the AMA Submission Guidelines
page.

Every in-text citation must have a corresponding citation in the reference list and vice
versa. Corresponding citations must have identical spelling and year.

Authors should update any references to preprints when a peer reviewed version is
made available, to cite the published research. Citations to preprints are otherwise
discouraged.
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Web Appendix

Authors are free to provide a Web Appendix file as a companion to their articles. For
requirements and more information, see the AMA Submission Guidelines page.

English language editing services

Authors seeking assistance with English language editing, translation, or figure and
manuscript formatting to fit the journal’s specifications should consider using Sage
Author Services. Visit Sage Author Services for further information.

Submitting your manuscript

As part of the submission process you will need to confirm that this is your original
work, that you have the rights in the work, that this is for first publication in this
Journal, that it is not being considered for/has not already been published elsewhere,
and that you have obtained and can supply all necessary permissions for the
reproduction of any copyright works not owned by you.

Please see our guidelines on prior publication and note that the journal may accept
submissions of manuscripts that have been posted on preprint servers.

Preprints

The journal will consider submissions of manuscripts that have been posted on
preprint servers.

Please enter the preprint DOI in the designated field when submitting your
manuscript. We advise that you inform the Journal Editorial office about your posted
preprint at submission.

Note that you should not post an updated version of your manuscript on a preprint
server while it is being peer reviewed.

Learn more about our preprint policy.

Submission site

Submit your manuscript online via Sage Track.

IMPORTANT: Please check whether you already have an account in Sage Track before
trying to create a new one. If you have reviewed or authored for the journal in the past
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year it is likely that you will have had an account created. For further guidance on
submitting your manuscript online please visit ScholarOne Online Help.

Manuscripts should only be submitted with the consent of all contributing authors.
The individual responsible for submitting the manuscript should carefully check that
all those whose work contributed to the manuscript are listed as authors.

Ensure you upload all relevant manuscript files, including any additional
supplemental files (including reporting guidelines where relevant).

Authorship

Please view our authorship policies, which includes information on criteria for
authorship, who should be the corresponding author and more.

Please note that AI chatbots, for example ChatGPT, should not be listed as authors.
For more information see the policy on Use of ChatGPT and generative AI tools.

Files

For templates and information about formatting, manuscript organization, manuscript
components, web appendices, and references, see the AMA Submission Guidelines
page.

Other information required for submission

We encourage all authors and co-authors ensure their ORCID IDs are linked to their accounts
in the submission system prior to article acceptance, as this is the only way to have their
ORCID ID present on the published article. ORCID IDs cannot be added to manuscripts
after acceptance/publication.

Please note that each co-author must log in to the journal submission system to add
their own ORCID ID to their account. To add an ORCID ID, edit your account, click the
link when prompted, and sign into your ORCID account to validate your ID. You will
then be redirected back to the submission system and your ORCID ID will become part
of your accepted publication’s metadata.
Please create an ORCID ID if you do not already have one or visit our ORCID homepage
to learn more.

Complete list of authors, with their institutional affiliations.
The author information you enter at submission must exactly match what is included
on your manuscript and/or title page, including full names, academic affiliations, and
corresponding author contact details.
The listed affiliation should be the institution where the research was conducted. If
an author has moved to a new institution since completing the research, the new
affiliation can be included in a note at the end of the manuscript.
All listed authors must meet the criteria for authorship (above).
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All persons eligible for authorship must be included at the time of submission.
All authors must have given consent for the manuscript to be submitted in its current
form.

Keywords: During submission, you may be asked to select or enter keywords for your
manuscript. These keywords are used to match appropriate reviewers to your manuscript.
The number of figures, tables, and words in your manuscript.
Funder information: Name, grant/award number.
You may be required to enter your declaration of conflicting interest as part of the
submission process, in addition to listing it on your manuscript and/or title page. Please have
it on hand.
If you have posted your manuscript to a preprint server, you will be asked to supply the DOI
(this does not prohibit submission, but no changes should be made to the preprint version
while your manuscript is under evaluation in this journal). Please see our guidelines on prior
publication. If the article is accepted for publication, the author may re-use their work
according to the journal's author archiving policy. If your manuscript is accepted, you must
include a link in your preprint to the final version of your published article.

Peer review policy

The following summary describes the peer review process for this journal:
Identity transparency: Double-anonymized
Reviewer interacts with: Editor
Review information published: None

Your manuscript will undergo an initial evaluation. If it does not conform to the
requirements laid out in these guidelines, it will be returned to you for amendments
prior to peer review. Manuscripts may be desk rejected without peer review at this
point if they are out of scope for the journal or otherwise unsuitable.

After passing the initial evaluation, your manuscript will then be peer reviewed. You
can log in at any time to check the status of your manuscript. We will notify you when
a decision has been reached.

The journal adheres to a rigorous double-anonymized reviewing policy in which the
identity of both the reviewer and author are always concealed from both parties. Two
independent reviews are required for a manuscript to reach a Revise or Accept
decision.

At submission, the journal currently allows authors to recommend or oppose
reviewers. Note, however, that the Editor in Chief views these as a guideline and may
follow or disregard this information at their discretion. No more than one
recommended reviewer is permitted to serve on a review team.
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To ensure the integrity of the peer review process we assign reviewers and cannot
accept author recommendations.

All manuscripts are reviewed as rapidly as possible, while maintaining rigor. Reviewers
make comments to the author and recommendations to the Associate Editor, who
recommends a decision to the Editor who then makes the final decision on all
manuscripts, including those appearing in a special issue or special collection. The
Editor or members of the Editorial Board may occasionally submit their own
manuscripts for possible publication in the Journal. In these cases, the peer review
process will be managed by alternative members of the Board and the submitting
Editor/Board member will have no involvement in the decision-making process.

Read Sage's complete peer review policy.

Plagiarism

The journal and Sage take issues of copyright infringement, plagiarism or other
breaches of best practice in publication very seriously. Please read Sage's complete
policy on plagiarism and the actions we may take.

After acceptance

Contributor’s Publishing Agreement

Before publication, we require the author as the rights holder to sign a Journal
Contributor’s Publishing Agreement. Sage’s Journal Contributor’s Publishing
Agreement is an exclusive license agreement which means that the author retains
copyright in the work but grants Sage the sole and exclusive right and license to
publish for the full legal term of copyright. Exceptions may exist where an assignment
of copyright is required or preferred by a proprietor other than Sage. In this case
copyright in the work will be assigned from the author to the society. For more
information please visit the Sage Journal Author Gateway.

Preprints

If your manuscript was posted on a preprint server prior to acceptance, you must
include a link in your preprint to the final published version of your published article.

Production
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Your Sage Production Editor will keep you informed as to your article’s progress
throughout the production process. Proofs will be made available to the
corresponding author via our editing portal, Sage Edit, or by email, and should be
returned promptly to avoid delaying publication. Authors are reminded to check their
proofs carefully to confirm that all author information, including names, affiliations,
sequence, and contact details are correct, and that Funding and Conflict of Interest
statements, if any, are accurate. This is the final opportunity to make changes to
your manuscript. Further corrections will not be possible after publication. Changes
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